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On Broadway, New York; Wilshire Boulevard, Los Angeles; 


Main Street, Dallas; Avenida Madero, Mexico Cily and in between, 
men who wear them and merchants who sell them, praise these 
Self-Conforming Resistols, ‘the most comfortable hats made." 


Yes, Resistol Hats are adding lustre to Texas’ reputation for 


producing finer things BYER-ROLNICK CO., GARLAND, TEXAS 
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Built on Years of Service 


¥%& Old firms like old friends have demonstrated their worth 
through long periods of prosperity and adversity. The firms 
listed on this page have served Dallas through the years. 
They are counted as “old friends” by thousands of satisfied 


First Ye 


Vacatio 


Dallas | 


Member 


customers in the Dallas Southwest. 


Established 


1869 company 


Leather Goods— 
Wholesale and Retail 


1869 THE SCHOELLKOPF 
COMPANY 
Manufacturers and Wholesale 
Distributors 


1872 DALLAS RAILWAY 

& TERMINAL CO. 
Street Railway 

L872 sancer sros. 
Retail Department Store 

1875 DALLAS TRANS. & 

TERM. WHSE. CO. 

Warehousing, Transportation 
and Distribution 


1875 sax in pattas 
Banking 

1876 Cees * 
Insurance General Agents 

1876 company 
Home Furnishings 


1885 company 


Structural Reinforcing 
Steel and Machinery Repairs 


Established 


1889 & company 


Real Estate, Insurance 


1BB9 merzcer's vairy 


Dairy Products, Wholesale 
and Retail 


1890) tenson. inc. 


Printing and Advertising 


1893 — & SONS, 


Manufacturers—Paper and 
Paper Products 


1899 company.inc. 


Plumbers 
JOHN DEERE 


190 0) PLOW CO. 


Agricultural Implements 
191] CULLUM & BOREN 
COMPANY 


Wholesale and Retail 
Sporting Goods 


1903 i? NATIONAL 


Banking 


One of Texas’ oldest insurance firms is the general agency 
of Trezevant & Cochran, organized in Dallas in 1876. The 
a reproduced pictures Trezevant & Cochran’s 
entire office force in 1889, with the exception of the late 
Colonel J. T. Trezevant, who in the early years of the agency 
traveled out of Dallas on horseback, carrying insurance 
blanks in his saddle bag and writing most of the policies in 
long hand on the kitchen tables of his assureds. Office per- 
sonnel pictured are, top row, left to right, C. W. Phillips, 
J. W. Forbes, M. G. Hunter, R. D. Coughanour, Leon Dar- 
gan, M. W. Higgins, A. F. Pillet, and Miss Fishburn; center 
row, left to right, Samuel G. Smith, T. L. Lauve, Miss 
Archer, Sam P. Cochran, Miss Donaho, and H. C. Dunn; 
front row, left to right, Charles O’N. Bryan, P. M. Lanceton, 
and Ethel Appelby. Charles Boswell, porter, is shown at 
upper left. 


Established 


1903 company 
Ac-Ka-Me Products, Insect 


Screens, Cabinets, Lockers, 
Boxes and Venetian Blinds 


1903 REPUBLIC INSUR- 
ANCE COMPANY 
Writing Fire, Tornado, Allied 


Lines and Inland Marine 
Insurance 


1903 Sera a 


Pharmaceutical Manufacturers 


1994 ATLAS METAL 
WORKS 
Sheet and Metal Manufacturers 


Established 
1906 HESSE ENVELOPE 
COMPANY 
Manufacturers of Envelopes 
and File Folders 


1909 THE SOUTHERN 

SUPPLY COMPANY 
Wholesale Hardware and 
Industrial Supplies 


ISH] Stoe’comrany 


Manufacturing 
Wholesalers 


1912 strecy company 
Stationers—Office Outfitters 
1914 insurance ass" 


Workmen's Compensation 
Insurance 
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The Racial Issue in Politics 


ways sensitive to the significance of 
primary elections in the States, is pon- 
dering whatever implications may be in- 
volved in the renomination of three 
colorful characters in the South, Senator 
Theodore G. Bilbo and Representative 
John E. Rankin in 
Mississippi, and 
former Governor 
Eugene Talmadge in 
Georgia. Messrs. Bil- 
bo and Rankin were 
renominated with 
thumping majorities 
over all opponents 
in the first primary, 
and Mr. Talmadge 
had a substantial 
majority of county unit votes which de- 
termine elections in Georgia. 


All three of these campaigners were 
of the type regarded as nationally signi- 
ficant, largely because of the racial issues 
involved, and it is doubtful if any can- 
didates since the late Huey P. Long were 
so bitterly denounced outside their re- 
spective States as were these crusty cam- 
paigners. Senator Bilbo was particularly 
honored in this regard, because of the 
comparative importance of his office. He 
was roundly attacked by the nation’s best- 
known columnists and commentators, 
severely castigated by the most widely cir- 
culated magazines and newspapers, and 
bluntly described by respected colleagues 
in the Congress as a “disgrace” to the 
United States Senate. In justice to Repre- 
sentative Rankin and Governor Tal- 
madge, it should be said that they, too, 
were accorded a comparable accolade as 
demagogs ne plus ultra, a distinction in 
which they reveled and prospered. 

The triumph of these redoubtable poli- 
ticians, in the face of what was regarded 
as overwhelming evidence of their un- 
principled demagoguery, has created 
quit’ an impression in Washington. It 
was not as though they represented them- 
selves to their constituents as the victims 


agers minded Washington, al- 
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of an unjust persecution. Indeed, they 
took pains to add to the evidence against 
themselves by embellishing their dema- 
goguery with respect to the identical is- 
sues raised by their accusers. They waved 
the white-supremacy banner all the more, 
excited racial prejudices, and were easily 
elected. It was enough to cause Wash- 
ington to wonder again, as it often has, 
just what makes a voter tick. 

Actually, of course, there was nothing 
unusual in the behavior of the Missis- 
sippi and Georgia voters. It should be an 
established politicial fact by now that out- 
side interference will tend to boomerang. 
Even so popular a leader as Franklin D. 
Roosevelt did much to demonstrate that 
principle in his unsuccessful effort to 
purge dissident Democrats in 1938. Con- 
versely, it has proved equally difficult for 
a successful politician to transfer the 
mantle of his popularity to the shoulders 
of an aspirant of his own choosing. In 
any event, the results in Mississippi and 
Georgia should have occasioned little sur- 
prise. Senator Bilbo and his cohorts 
merely capitalized on the criticism which 
was intended to defeat them. 

Washington’s more astute political ob- 
servers, however, realize that the exertion 
of political pressure from outside the 
States was less significant in this instance 
than the demonstrated fact that emotional 
racial issues can be brought so abruptly 
into sharp political focus. And they real- 
ize also that Messers. Bilbo, Rankin, and 
Talmadge could not have exploited this 
emotionalism unless the issues had bee 1 
previously agitated from sources which 
their constituents consider hostile. In 
other words, they are cultivating a field 
which others have sown. And these “oth- 
ers” are the social reformers and so- 
called political liberals outside of the 
South who are fermenting trouble. Well- 
intentioned or not, they are bent on im- 
posing social changes on the South which 
the Southern people cannot be expected 
to tolerate. 

During recent years Capitol Hill has 


seen the frequent recurrence of such 
legislation as the FEPC, the anti-poll tax 
bill, the so-called anti-lynching bill, and 
other politically inspired measures which 
have been successfully resisted only by 
filibuster. More recently the South has 
suffered an influx of CIO organizers and 
PAC fellow-travelers, the views of many 
of whom on social equality stem from the 
carpetbagger era. These developments, 
together with the social disturbances 
common to war years, have served to 
italicize the racial issue. And recent Su- 
preme Court decisions affecting segrega- 
tion, irrespective of the legal aspect, have 
contributed to the growing unrest. 

Under the circumstances, the resur- 
gence of such politicians as Senator Billbo, 
with all of their breast-beating philippics, 
is something less than surprising. They 
may indeed be irritating blatherskites, 
but it is important to remember that, in- 
sofar as the majority of Mississippians 
and Georgians are concerned, they are 
not so much irritants as cownter-irritants 
—strong antidotes for an insidious polit- 
ical poison. Their demagoguery is no 
doubt indefensible, but demagoguery does 
not have to be bathetic and blatant to be 
demagoguery. It can likewise be couched 
in the silken, beatific phrases of “liberal” 
ideology, and it is this kind of demagog- 
uery, cruel in its subtlety and illusory 
hope, that is sharply dividing this great 
nation. 

The ironical aspect of this racial-equal- 
ity crusade is that the “liberals” who agi- 
tate it for others do not have to live under 
it themselves. It is easy for a politician 
in New York or Ohio or elsewhere in the 
North to prate racial equality, when only 
one person in every twenty-five in his 
State is colored. But the “reform” he 
preaches has a grimmer meaning in Mis- 
sissippi, where one person in every two 
is colored. It is an undeniable truth that 
social conditions in the South and the 
North are much too divergent to be amen- 
able to a common solution, and every sin- 
cere liberal reformer should not forget 
it. In the eleven Southern States there are 
less than 32,000,000 people, and nearly 
9,000,000 of them are Negroes, whereas 
in all the other thirty-seven States and 
District of Columbia there are 100,000,- 
000 people, only 4,000,000 of whom are 
Negroes. In other words, 4 out of every 
14 persons in the South are colored, by 
contrast with 4 out of every 100 in the 
rest of the country. 


It is true that the South has a serious 
responsibility, and it is likewise true that 
the South has not satisfactorily dis- 


charged its responsibility to its colored 
(Continued on Page 59! 
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FIRST YEAR OF RECONVERSIO\ 


V-J Day Anniversary Spotlights 
Period of Dallas’ Greatest Growth 


buildis 
Of t 


N the eve of the first anniversary of 
O V-J Day, stock taking reveals that 
Dallas has lived a prophecy made at war’s 
end by the Dallas Chamber of Commerce. 

In the first year of reconversion, Dallas 
has grown more rapidly than in any other 
year of its history. It has grown in popu- 
lation, in number of businesses and vol- 
ume of business transacted, in both local 
and national prestige and influence. In 
particular, it has grown faster indus- 
trially than ever before. 

On the basis of Dallas’ first recon- 
version year, the Dallas Chamber of 
Commerce forecasts that the second 
reconversion year will bring Dallas: 

More construction than the past 
twelve months — more than $100.,- 
000,000 total. 

More and perhaps larger indus- 
tries than have been located in Dal- 
las during the last twelve months. 

At least 6,000 new residential 
units. 

A Dallas County population total 
approaching the 600,000 mark by 
the end of 1947. 

Taking inventory immediately after 
V-J Day, Dallas business leaders pointed 
the questions: 

What are the immediate prospects for 
Dallas’ industrial and business growth? 

How shall business plan for the near 


future — optimistically or pessimisti- 
cally? 

While no one could be expected to give 
a final answer to these questions at that 
time, the Dallas Chamber of Commerce 
did summarize some facts which could 
help business leaders to arrive at their 
own answers. Said J. Ben Critz, vice 
president and general manager, at war's 
end: 

“Dallas today has all the assets, all the 
resources, all the business and industrial 
advantages that it had prior to the war— 
plus many new ones. . . . Certainly, the 
greatest opportunity for Dallas in its his- 
tory is just ahead.” 

Among “plus assets,” he included Dal- 
las’ war production record as one of the 
greatest—not one man-day of production 
lost in a Dallas County war manufactur- 
ing plant because of strikes or work 
stoppage. 

He forecast, among other things, an 
$80,000,000 construction year, a new 
building record in Dallas. 

Here is what has happened during the 
first reconversion year in Dallas: 

New manufacturing plants which have 
been located at Dallas since V-J Day will 
account for an estimated 6,000 new jobs. 

New distribution facilities which have 
been located in Dallas, and major expan- 
sion in existing facilities, will account 


for an estimated 3,000 new jobs. 

Pre-war manufacturing plants in Dal. 
las County have maintained healthy ex. 
pansions. On the basis of cross-section 
checking, employment in these pre-war 
factories is now running at least one- 
third greater than in 1941. When na- 
tional conditions permit manufacturers 
to attain “green light” production, the in- 
crease in these plants’ employment totals, 
compared to their pre-war levels, may 
reach 50 per cent. 

There have been highly significant ex- 
pansions among major retail stores, re- 
vealed in a succession of announcements 
of plans for new buildings, additions and 
improvements. Never before has any 
Southwestern city experienced such a 
broad-scale, optimistic expansion of its 
retail business. It is doubly significant 
that many of these developments have 
been announced by long-established Dal- 
las retail merchants, men who are in the 
best position to see and evaluate the 
signs of their city’s growth. 

There have been correspondingly im- 
portant developments in other lines of 
Dallas’ business—distribution, banking, 
service industries, public utilities, the 
professions. 

A single agency of the Federal Gov- 
ernment located in Dallas since V-J Day 
—the Veterans’ Administration—has al- 





Total Power Consumption (KWH) 


Domestic Natural Gas (MCF)... 

Total (MCF) 

Street Railway Revenue Passengers 
Bank Debits , 

Bank Clearings 

Postal Receipts 

Airline Passengers Originated 

Air Express Shipments Dispatched 
Rail Express Shipments Handled 





Industrial Electric Power Consumption (KWH) 
Domestic Electric Power (KWH) ..................20--220--220----00-20- 


Industrial Natural Gas apnea (MCP)... 


Construction Contract Awards (F. W. Dodge Corp.) ......... 


STATISTICAL SUMMARY OF DALLAS IN RECONVERSION 


WARTIME 
August, 1944 - June, 1945, 
Inclusive 


172,817,826 
341,945,677 
514,763,503 
7,826.244 
8,437,825 
16,264,069 
92,484,465 
$6,395,026,000 
$5,923,865,000 
6,678,976 
158,613 

17,096 
2,725,972 
$7,886,000 


*August, 1944 - May, 1945, inclusive, compared with August, 1945 - May, 1946, inclusive. June, 1946, totals are not yet available. 


RECONVERSION 
August, 1945 - June, 1946, 


Per Cent 
Change 
— 38.00 


Inclusive 


107,128,105 
378,784,440 + 10.77 
485,912,545 — 5.93 

6,988.606 — 10.70 
9,986,870 18.35 
16,975,476 4.37 
94,840,636 2.55 

$6,904,311,000 7.96 

$6,886, 148,000 16.24 

$ 6,966,315 4.30 

204,259 28.70 
26,761 4+ 56.53 
3,096,146 4+ 13.57 
$72,100,000 +814.00° 
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DALLAS 


ready created more than 1,500 new jobs 
and will ultimately have a total of 4,000 
employees in Dallas, 

Dallas has built at a rate never before 
attained—a total of $54,680,000 in build- 
ing contract awards in the first five 
months of 1946, a total of $70,118,000 in 
building contract awards since V-J Day. 

Of the total of $54,680,000 in building 
contracts awarded in the first five months 
of 1946, $40,037,000 was for residential 
construction, $4,734,000 more than the 
total for Houston, second city of the 
Southwest in home building activity. 
These are the totals reported impartially 
by the F. W. Dodge Corporation, nation- 
wide construction news service. 

The first reconversion year also re- 
corded Dallas voters’ approval of $40,- 
000,000 Master Plan bonds, to finance 
total civic improvements of $58,596,000 
during the next 10 years. It recorded 
Dallas County’s voters’ approval of a 
$7,000,000 bond issue for a new City- 
County hospital, and of another $2,000,- 
000 rights-of-way bond issue to make 
possible a three-year $15,000,000 State 
and Federal highway building program 
in the county. 

With all these developments, Dallas 
has continued to hold its position as 
the Southwest's most important city. It 
outranks all other cities of the region in 
total bank deposits, in volume of banking 
business, in postal receipts, in residential 
building contract awards, in number of 
express shipments, in air express ship- 
ments, in number of airline passengers 
originated, in all the indices which show 
the business influence and activity of a 
city. In most of these indices, Houston 
was the second city of the Southwest. 

V-J Day meant the closing of some of 
Dallas County’s big war plants—North 
American Aviation, the Lockheed Modi- 
fication center, the Firestone Industrial 
Products plant, (which produced air- 
plane fuel cells) and the Guiberson Cor- 
poration’s aircraft parts plant. North 
American, Lockheed, Firestone and 
Guiberson plants alone were employing 
about 18,500 workers when the war 
ended. 

Peace also meant sharp curtailment 
of jobs in other war plants, such as those 
of Continental Motors Corporation and 
Southern Aircraft Corporation. 

There were experts at home and 
abroad who forecast large scale unem- 
ployment in Dallas County, who pre- 
dicte that such war plant communities 
as Garland and Grand Prairie would be- 
come “ghost towns” overnight, that the 
Government's huge war plants would be 

white elephants.” 
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Dallas-Made Fishing Boats. A hobby has been turned into big business with 
the completion of the first mass-production run of G-Craft fishing boats by General 
Housing Company. Pictured at bottom is a stock-pile of boats fresh off the line, 
awaiting shipment to distant points throughout the country. A G-Craft is shown at 
top being inspected by Bert J. Mitchell, (left) president of General Housing Com- 
pany, and Al Pressly, production manager, who while a printer for the Dallas 
Morning News built boats in his garage at home as a hobby. 

Surplus materials utilized in the construction of the boats include mahogany 
marine plywood of the type used in building P-T boats during the war. Stress-skin 
construction principles provide unusual strength and lightness in weight. Center 


photo shows a G-Craft in use, being paddled like a canoe because of its light weight. 


This is the record: Day was reported by the United States 
Employment. Total non-agricultural Employment Service as 190,865. On Jan- 
employment in Dallas County on V-J  uary 1, 1946, USES said the employ- 





Terminal Warehouses. Ground-breaking ceremonies are 
scheduled for August 15 for the construction of the first 
two buildings of the Alford Terminal Warehouses, which 
will cover 171% acres of a 60-acre site along Industrial Boule- 
vard between Cadiz and Corinth. The main avenue, 100 feet 
wide through the $2,000,000 project, will with its smaller 
service streets require another 10 acres, and the office build- 
ing and accompanying parking area will cover an additional 
two acres. 

Architects’ drawings picture the proposed warehouses at 
top, right, and the office building at bottom, left. Photo at 
bottom, right, shows location of the site. Other units of the 
projected $5,000,000 warehouse development will be con- 





structed later. Fred F. Alford, president of the company. 
who will act as his own general contractor on the project, is 
pictured at top, left. M. C. Kleuser & Associates, architects 
and engineers, are designing the buildings. 

Mr. Alford said that more than six and one-half miles 
of railroad sidings will serve the terminal warehouses, enough 
to hold more than 500 standard freight cars. He estimated 
that a minimum of a 1,000 tons of merchandise a day is 
expected to move in and through the warehouses for distribu- 
tion to the Southwest, with an estimated 2,500 persons being 
employed within the completed project. Leasing of both 
warehouse and office space has begun. It is planned that the 
initial buildings will be ready for occupancy early in 1947. 








ment total had dropped to 172,750. On 
June 15, 1946, USES said total non- 
agricultural employment in Dallas Coun- 
ty was 187,015, only 3,850 less than the 
V-J Day total. 

War Plant Communities. Grand 
Prairie and Garland have taken peace in 
their stride, just as the mother city of 
Dallas has done. There are no vacant 
houses in either community. The war 
workers who have moved out sold their 
equities in their “war houses” at prem- 
ium prices. New factories have continued 
to come to Garland, Grand Prairie, and 
the other towns of the Dallas metropoli- 
tan area. 

War Plants. Not one of the war 
plants has shown any signs of being a 
“white elephant.” The largest of all—the 
huge North American Aviation plant, 
with its 67 acres under roof—now has 20 
different tenants, with other manufac- 
turers and distributors negotiating for 
some of the floor area which still re- 
mains for lease. More than 3,000 men 
and women have jobs under the roof of 


10 


the former North American plant today, 
and the Dallas Chamber of Commerce 
believes there will be more than 5,000 
there ultimately. Southern Aircraft Cor- 
poration acquired the Government-owned 
portions of its facilities. Continental Mo- 
tors Corporation’s wartime plant has 
been acquired by the Seiberling Rubber 
Company, and Seiberling is rushing pre- 
liminary work to begin production of 
tires and tubes there in mid-1947. The 
Lockheed Modification Center facilities 
have reverted to the City of Dallas, and 
part of them have been leased by Braniff 


Airways in its big expansion program. 
with the remainder providing temporary 
quarters for the regional office of the 
Veterans’ Administration. 

When V-J Day came and North Ameri- 
can, Lockheed, Firestone Industrial and 
Guiberson aircraft parts plants closed, 
and other factories diminished their op- 
erations, some experts predicted there 
would be sharp drops in such indices as 
electric power consumption in Dallas. 

Actually, increased population and ex- 
panding industry have almost absorbed 
the reduction caused in power consump- 

















INDICES OF DALLAS’ GROWTH—UTILITY CONNECTIONS 

Per Cent 

July 31, 1945 June 30, 1946 Change 
REE 126,101 140,214 +11.19* 
ik RE ee . 91,103 95,976 + 5.35 
Electric Meters...................-..-..--- 106,280 109,730 + 3.25 
I aiceicccccrinmhhicgnertaies 99,608 102,992 + 3.40 

*Plus a total of 19,783 active unfilled applications for telephone service. 
DALLAS © AUGUST, 1946 
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tion by the closing of the big war plants. 
Power consumption in Dallas for the 
eleven months period, August, 1945- 
June, 1946, totaled 485,912,545 KWH, 
compared with 514,763,503 in August, 
1944-June, 1945 period. Elimination of 
many second and third shift operations 
in the smaller factories alone would more 
than account for the decrease of 28,850.- 
958 KWH of consumption in the first 
eleven months of reconversion. 

In all statistical indices except power 
consumption, Dallas has registered 
healthy gains during the first year of 
reconversion. 

Records of the Dallas Chamber of 
Commerce Industrial Department. show 
a total of 951 new business enterprises 
established in Dallas from January -1, 
1946-July 13, 1946, inclusive. By classi- 
fication, the new businesses total as fol- 
lows: Retail, 208; manufacturing, 71; 
wholesale, 88; service establishments, 
505; jobbers, brokers, etc., 53; and head- 
quarters or branch administrative offices, 
26. Greatest number of new business 
enterprises ever established in Dallas in 
one year was 1,356 in 1936. On the basis 
of 951 new businesses in six months, the 
1946 total is expected to exceed the all- 
time record. 

Along with all the plus signs which 
Dallas has registered in the first recon- 
version year have been countless head- 
aches which have beset local business, 
primarily as the result of national con- 
ditions. 

Labor unrest and strikes, which came 
to a head first in the automotive and 
steel industries, have crippled many re- 
conversion efforts and proved particular- 
ly costly to numerous small business 
enterprises. Critical materials were de- 
layed in reaching Dallas County plants. 
Critically needed consumer products 
were delayed in reaching Dallas distri- 
butors, and they in turn were frustrated 
in efforts to keep retailers throughout 
the Southwest supplied with the con- 
sumer goods the public wanted. 

Despite all the problems, the first re- 
conversion year has proved that fore- 
casts made by the Dallas Chamber of 
Commerce a year ago were on the con- 
servative side; that the forecast made by 
the United States Bureau of the Census 
more than two years ago, listing Dallas 
.s one of the six cities in the country with 
ithe best prospects of holding, and ex- 
\ending, their wartime population gains, 

as correct; and that Dallas and the 
Jallas Southwest are in industry’s spot- 
ght as never before. 


One of the most significant industrial 
‘evelopments in the first reconversion 
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year has been establishment of the Texas 


-Engineering and Manufacturing Com- 


pany, Inc. Robert L. McCulloch, division 
manager of North American Aviation; 
H. L. Howard, division comptroller, and 
several of their associates did not want 
to go back to California when North 
American began liquidating its wartime 
operations in Dallas. With the assistance 


of local capital, they organized the Texas 
Engineering and Manufacturing Com- 
pany, and leased a portion of the former 
North American plant. The new company 
was born December 1, 1945. By July 
1, 1946, it had more than 2,000 em- 
ployees, becoming the largest manufac- 
turing unit in Dallas County from the 
standpoint of employment. It had some 
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New All-Metal Wing. Luscombe Airplane Corporation has introduced an all- 
metal wing for its Silvaire to make the plane the only completely all-metal light air- 
craft in volume production, it has been announced by L. H. P. Klotz, president of the 
company. The new wing consists of a metal shell structure built around two metal 
spars and two ribs. The new stressed-skin wing design results in a five to eight mile 
an hour increase in speed over the standard 65-horsepower model now being manu- 
factured at the rate of more than 12 planes-per day, Mr. Klotz said. 

The Luscombe Silvaire with the all-metal wing is pictured in the air at top. The 
new wing, shown in production at bottom, also incorporates a single, strong non- 
welded strut between the wing and the fuselage in place of the previous’ V-strut and 


jury struts used on Luscombe planes. 











American Beauty Expanding 


American Beauty Cover Company of 
Dallas is constructing an addition to its 
present building, 2000-10 Field, which 
will add 10,000 square feet to the 12,000 
square feet of floor area the company 
now has. The addition will cost $50,000. 
Cedric Burgher Construction Company 
has the building contract, and Maurice 
Peterman is the architect. 

The additional space, wider aisles, 
extra storage area, and more streamlined 
working layout are expected to so step 
up production that employment will be 


increased by 25 per cent, said C. T. Dean, 
president. The company specializes in all 
types of covers ranging from those for 
bank pass books to high school and col- 
lege year books. 

Equipment on order to facilitate pro- 
duction includes a $5,000 sewing ma- 
chine, designed to sew 4,500 sections per 
hour as compared with 2,500 sections 
turned out hourly by the company’s pres- 
ent machine; and a cloth cutter which 
slits and cuts material from the roll to 
the sheet, ready to use. The company has 








just received a case making machine. 
which automatically makes the entire 
cover in one operation. At the present 
time, American Beauty Cover Company 
is the only concern in the South with a 
machine for making round corners, said 
Mr. Dean. Officers of the company, in 
addition to Mr. Dean, are E. M. Thomp- 
son, vice president and treasurer; Kiel 
Sterling, vice president in charge of 
sales; Charles R. Thompson, secretary; 
Mrs. Pauline Speelman, assistant treas- 
urer; and Paul C. Porter, superintendent. 

How the plant will look when expan- 
sion is completed is shown by architect’s 
drawing reproduced above. 








500,000 square feet of floor space under 
lease; and it had a backlog of contracts 
totaling more than $10,000,000 for air- 
craft, aircraft components, aircraft con- 
versions for airline throughout the world, 
and for popcorn vending machines. This 
company is now the largest contract 
manufacturer in the Southwest. 

There have been many other signifi- 
cant new industries established during 
the year. Here are a few: 

Seiberling Rubber Company, 
which acquired the former Continental 
Motors Corporation plant at Garland as 
the basis for a new $4,250,000 tire and 
tube factory which will provide some 
1,200 new jobs. 

Certain-Teed Products, Inc., which 
built a $1,000,000 roofing plant in Dal- 
las, now being operated by its subsid- 
iary, Southwest Building Products 
Company, and has announced plans 
for a dry felt mill. 

The Ruberoid Company, which 
chose Dallas for its Southwestern manu- 
facturing center, and has awarded con- 
tracts for a $1,000,000 initial unit to 
produce roofing and allied building ma- 
terials, and which will create 400 new 
jobs. 


Purex Corporation, which chose 
Dallas as the site for its new $250,000 
plant. 

Sherwin - Williams Com pany, 
which virtually doubled the capacity of 
its existing Dallas factory by leasing ad- 
ditional space. 

General Electric Company, which 
has awarded contracts for construction 
of a new Southwestern apparatus service 
shops building, has leased a factory and 
established a Southwestern uppliance 
service center and assembly plant and has 
established an assembly plant for engine- 
driven welding sets, also in leased space. 

Turnbull Electric Manufacturing 
Company, a General Electric affilate, 
which has signed contracts for construc- 
tion of a new factory at Dallas to pro- 
duce electrical equipment. 

Holister Coil Spring Manufactur- 
ing Company, which had a 50 per cent 
addition to its existing Dallas factory 
almost completed, then decided that its 
Southwestern business was outgrowing 
its increased plant capacity. Holister pur- 
chased a site for a new and still larger 
factory. 

Stanley Overby Chair Company, 
of Los Angeles, which uses Holister 


springs, is locating a new factory along- 
side the new Holister plant. 

Premier Metal Products Com- 
pany, which established a sales office in 
Dallas earlier in the year, is now award- 
ing contracts for an assembly plant in 
connection with the Holister develop- 
ment. It will assemble aluminum win- 
dows and garage doors. 

American Metal Bearings Com- 
pany, which makes replacement bear- 
ings for the large industrial engines 
used in the oil fields, chose Dallas as 
the site for a new plant. 

National Metal Products Com- 
pany located a new plant at Carrollton, 
is already employing 350 people, and 
expects to employ 550. 

Engineering Laboratories, Inc., of 
Tulsa located a new plant at Garland to 
produce seismic instruments. 

Service Mills, Inc., located a new 
plant at Duncanville and became the 
first manufacturer in the Southwest of 
men’s full fashioned hosiery. 

Eastman Kodak Company pu: 
chased a six-acre site on which it will 
later erect a film processing laboratory. 

Verson All-Steel Press Company 
of Chicago chose Dallas as the site for 
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a $500,000 factory being erected by its 
affiliate, the Verson Manufacturing 
Company, to produce stainless steel 
kitchen utensils, bathtubs and sinks, and 
to give employment to an estimated 500 
workers. 

Firestone Tire and Rubber Com- 
pany has purchased a five-acre site and 
plans immediate construction of a dis- 
tribution warehouse of 120,000 square 
feet. 

Atlantic Refining Company pur- 
chased a site, and plans construction in 
the near future of a $500,000 laboratory. 

Continental Motors Corporation 
relinquished the Government -owned 
plant at Garland, which it operated dur- 
ing wartime, and is constructing a new 
assembly plant at Dallas. 

New laboratories and home office 
buildings are being constructed by Geo- 
physical Service, Inc., and by the 
Geotechnical Corporation. 

A new home office building and syrup 
manufacturing plant is being erected by 
the Dr. Pepper Company at an esti- 
mated $2,000,000 cost. 

The new plants listed are only some 
of the major developments in the first 
reconversion year. It is predicted the next 
twelve months will bring more spectacu- 
lar developments to Dallas. 

To gauge the type of growth Dallas is 
experiencing, the Dallas Chamber of 


Dallas Gets Felt Mill 


An expansion program for the Dallas 
plant of Southwest Building Products 
Company, wholly-owned subsidiary of 
Certain-Teed Products Corporation of 
Chicago, which will be undertaken almost 
before completion of the first unit of its 
local manufacturing facilities, has been 
announced by C. D. French, vice presi- 
dent in charge. 

Construction is scheduled to begin in 
August of a $200,000 dry felt mill, which 
will increase Southwest Building Prod- 
ucts Company’s investment in its Dallas 
factories to more than $2,000,000, and 
increase by four times the number of 
workers originally estimated to be em- 
ployed. 

To be built adjacent to the company’s 
present roofing plant on its 37-acre site 


on the Holmes Street Road (U. S. High- 
way 75) at Miller’s Switch near Led- 
better Drive, the felt mill will supply the 
roofing factory, with the result that the 
products produced in the Dallas plant 
will be made entirely of Texas-produced 
raw materials, Dimensions of the main 
building for the new plant will be 460 
by 65 feet. The project will also include 
the erection of a pump house and a boiler 
plant. Production of roofing got under 
way in Southwest Building Products’ 
initial factory about 90 days ago. 

B. H. Field, who came to Dallas early 
this year after his discharge from the 
Navy as commander, is factory manager. 
Mr. French moved to Dallas from Chi- 
cago. Both Mr. French and Mr. Field 
have been executives of Certain-Teed and 
its divisions for a number of years. 








Commerce also points to a few of the 
major developments in the retail market: 

A. Harris and Company has an- 
nounced plans for a $1,500,000 addition 
to its store. 

Neiman-Marcus Company has an- 
nounced plans for a $1,500,000-$2,000,- 
000 addition to its downtown store and 
for a completely new Park Cities store. 


Titche -Goettinger Company is 


completing plans for a new warehouse to 
contain 100,000 square feet. 

James K. Wilson Company has a 
new $300,000 four-story building under 
construction. 

The five-story Mayfair Company de- 
partment store building is under con- 
struction at Elm and Akard. 


Mangel’s has taken a long-term lease 
on the four-story Liggett Building at Elm 











peer! & Brewer Adds Two Floors to Store 
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Two additional floors have been added 
to the former one-story sportswear store 
of Ring & Brewer, 1803 Elm, which has 
completed a remodeling and expansion 
program including the addition of a 
women’s ranch apparel department, pic- 
tured at left. 

Rearranged completely, the store now 
has its department for men’s clothing and 
accessories on the first floor, military 
clothing and accessories on the mezza- 
nine, women’s apparel, shoes, “dude” 
ranch clothing and a luxury lounge on 
the second floor, and business offices and 
stock rooms on the third floor. 

The store, which has a personnel of 28 
employees, is operated by a partnership 
of W. B. Ring and G. D. Brewer, who 
acquired the present building in April, 
1938. All Dallas firms were used for the 
remodeling and expansion, with the Ad- 
leta Show Case and Fixture Manufactur- 
ing Company providing the fixtures, Mis- 
ter Buster’s Decorating executing the 
lounge, and Carpenter Brothers serving 
as contractor. 
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D. P. & L to Build 


~-Work on a $600,000 expansion pro- 
gram to be undertaken by the Dallas 
Power & Light Company is expected to 
begin early in 1947 so that the new facili- 
ties, including an additional substation 
and a 60,000-volt transmission line ex- 
tension, can be in operation next sum- 
mer. 

The new outdoor-type substation 
which will be known as the Northwest 
Substation, will be erected in the vicinity 
of Bachman Lake near Love Field and 











New Substation 


will serve the residential and industrial 
areas in northwest Greater Dallas. 

The program will also include the ad- 
dition of a second 60,000-volt circuit to 
the existing steel tower line from the 
Mountain Creek plant to Norwood Junc- 
tion, a distance of 6.6 miles, and the erec- 
tion of a double-circuit steel tower line 
from Norwood Junction to the site of the 
new substation, a distance of approxi- 
mately 314 miles. Eventually, the 60,000- 
volt line will form a complete ring around 
the city. 





and Ervay and plans to completely re- 
model it. 

Cokesbury Book Store is prepar- 
ing plans for a Commerce Street annex, 
extending its store through from Main 
to Commerce. 

Plans are being completed for addi- 
tion of three floors to the present three- 
story building of the Baptist Book 
Store. 

J. C. Penney Company has an- 
nounced the signing of a lease on the 
first eight floors of a new 12-story, block- 
long building on which construction is to 
be started later this year at Main, St. 
Paul and Commerce Streets. 

Sears, Roebuck and Company has 
a new department store under construc- 
tion on Ross and plans to start construc- 
tion as soon as possible on another on 
Jefferson, at a total cost of $3,500,000. 

“When that much expansion is under- 
taken in a single year in a retail market, 
principally by firms which know from 
long experience what is happening in 
Dallas, it should convince anyone that 
Dallas is really moving forward,” Mr. 
Critz emphasized. 

In the distribution field, there have 
been many other signs of Dallas’ growth. 


14 


Comet Company Expands 
Distribution World-Wide 


A 15-month-old Dallas manufacturing 
enterprise, which started with capital of 
approximately $3,000, is now selling 
world-wide. 

This is the sales record of the Comet 
Battery Charger Company, Ltd., 1311 
South Akard, which, in addition to na- 
tional distribution of its portable battery 
charger in all 48 states through 550 job- 
bers, now has representation in 50 for- 
eign nations. 

Domestic distribution is obtained 
through jobbers selling to garages, fill- 
ing stations, fleet owners, and farmers. 

In addition to the battery charger, be- 
ing merchandised as a one-third lighter, 
portable, easy-to-move-around battery 
charger that recharges average batteries 
within 20 to 45 minutes, the Comet com- 
pany is producing and distributing bench 


Installation of additional switching 
equipment at the Mountain Creek plant 
and the expansion of distribution facili- 
ties in the vicinity of the new substation 
will be other parts of the program. 

A proposal for a $3,270,000 expansion 
to increase power output of its Moun- 
tain Creek plant by about 50 per cent, 
including a third turbo-generator of 30.- 
000-kilowatt capacity, has been filed by 
the company with Utilities Supervisor 
J. W. Monk for city approval. The pro- 
posed Northwest Substation will be of 
the outdoor type, similar in design to 
the Cedar Crest Substation, pictured 
above. 





grinders, utility benches, exhaust fans. « 
hedge clipper and other products. 

Albert C. Blevins, former newspape: 
man, is president of the Comet Battery 
Charger Company. 

Pictured looking over one of Comet 
Company’s battery chargers is J. Ben 
Critz, vice president and general man- 
ager of the Dallas Chamber of Com- 


merce. 








To list just a few, new buildings have 
been constructed, or are now under con- 
struction, for Hunter-Hayes Elevator 


= 


Company; Minneapolis - Moline Power 
Implement Company; S. C. Johnson and 
Sons; Metal Goods Corporation; South- 


DALLAS ¢ AUGUST, 1946 











archi 


matec 
hospi 
in Da 
clude 
the n 
Admi 





DALLA 





1g 
nt 
ji- 
yn 


it, 


or 


of 


to 








western Paper Company; Vinson Sup- 
ply Company; Carrier-Bock Company. 
The Northern Furniture Company has 
leased space for a factory sales floor, the 
first it has ever established in a city of 
less than 750,000 population, the first it 
has established in the South or South- 
west. The Frigidaire division of General 
Motors Corporation selected Dallas for 
a new, 10-state regional office. 

Further evidence of the expansion in 
Dallas’ distribution interests is the $2,- 
000,000 Alford Terminal Warehouses 
project, on which construction is sched- 
uled to start during August, one of the 
largest distribution facilities ever con- 
structed in the Southwest. 

The first reconversion year brought 
many other announcements which 
focused attention on Dallas’ rapid growth 
and dominant position in the Southwest. 
For instance, Dallas Rupe and Son an- 
nounced that its client, Rogers Lacy of 
Longview, had commissioned Frank 
Lloyd Wright, internationally famous 
architect, to prepare plans for a new 
$10,000,000 Dallas hotel. Several new in- 
dustrial districts are on engineers’ draft- 
ing boards. Other new stores, apartment 
hotels, large scale apartment buildings, 
public and semi-public construction, 
churches, hospitals and schools are on 
architects’ drawing boards. It is esti- 
mated that at least $13,000,000 in new 
hospital construction will get under way 
in Dallas during the next 12 months. In- 
cluded in the $13,000,000 estimate is 
the new $5,000,000, 500-bed Veterans’ 
Administration Hospital. 





SALESMEN 
Who Can Sell 


20 per cent of the salesmen 
produce four-fifths of the 
business. These are the 

Class “A” Men. 
They can be “spotted” 
before hiring. 


Call or Write 
For Full Information 


VOCATIONAL TESTING 


LABORATORY 
20192 Main Street © C-4712 
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OUGHT - SOLD - QUOTED 






BANK STOCKS—INSURANCE STOCKS — PUBLIC 
UTILITY, PREFERRED AND COMMON STOCKS — 
CORPORATION BONDS—MUNICIPAL BONDS 


Your inquiries are invited. 





Oldest Trust Company in Dallas 
e pany 


Specializing in Investment Stocks and }} onds 


DALLAS UNION TRUST CO. 


502 DALLAS NATIONAL BANK BLDG. DALLAS, TEXAS 



























MR. EMPLOYER... Will You 
wait for Washington to do this? 


The Murray-Wagner-Dingell Bill is now before Con- 
gress. Its purpose is to tax you and your employees for 
the payment of a Federal Health Program. It will fed- 
eralize medicine and all its adjuncts. And the contem- 
plated costs will exceed anything provided by private 
enterprise. 





FREE ENTERPRISE CAN DO IT BETTER... 


Thousands of forward-thinking employers are provid- 
ing health insurance for their employees. But many are 
turning to INSUROMEDIC for all-covering Health 
Security because it provides the most complete morale- 
building employee relation program yet devised. 


a 


FOR YOUR EMPLOYEES... 
INSUROMEDIC PROVIDES FOR: 


DOCTOR BILLS NURSE HIRE 
SURGICAL BILLS AMBULANCE 
HOSPITALIZATION DISMEMBERMENT 


ACCIDENTAL AND NATURAL DEATH BENEFITS 


INSUROMEDIC 


huge. ciate tain: i. €6 


POST tga BOX 1251 





For further Kassner call Pioneer Fisher, 


Fae aes 1, Texas 








—Photographs by Thomas K. Cone, Jr. 





VACATIONS 


tn the Dallas Way 


City's Facilities Offer 
Almost Every Type of 
Sport and Recreation 


OR Dallas citizens who choose to 

stay at home for their vacations, for 
visitors to the city, and for year-round 
recreation, Dallas offers a wide range of 
facilities for entertainment and relaxa- 
tion, more than enough to meet Web- 
ster’s definition of a vacation as a “period 
of rest and recreation.” 

For the night-life crowd, Dallas has 54 
night clubs, offering dining and dancing, 
and 55 motion picture theaters. For the 
athletic-minded, Dallas has four private 
country clubs, two public golf clubs, and 
two driving ranges. There are also the 
Dallas Athletic Club, the Y.M.C.A. and 
Y.W.C.A. The Dallas Baseball Club, the 
Rebels, is one of the top teams in the 
Texas League circuit. For swimming, 
there are five private pools. 

The Dallas Park and Recreation De- 
partment is all-out in trying to please 
everyone with regard to his own sport 
and recreation. There are 321 parks and 
other park properties with a total 
acreage of 5,263.73. During the sum- 
mer months, 48 community centers 
and playgrounds are in operation 
within walking distance of every child 
and adult, supervised by trained leaders. 
A wide range of activity is offered with 
many interesting variations, including 


FUN IN DALLAS in the good old summer time 
includes such activities as these pictured: Sail 
boating at White Rock Lake, top; soft ball at Fair 
Park, center; tennis at Cole Park, bottom, left; and 
swimming at Lake Cliff, bottom, right. 





athletics, music, dramatics, swimming. 
sewing, tennis, handcraft, modeling, 
painting, special games, dancing and va- 
rious kinds of contests. There are 90 ten- 
nis courts, 30 junior wading pools, 10 
regulation horseshoe courts on 59 equip- 
ped playgrounds. For swimming, there 
are three municipal swimming pools. Of- 
fered also are three 18-hole golf courses, 
24 soccer fields, 22 roque courts, 3 bridle 
paths, 3 lakes, 19 hardball diamonds, 87 
softball diamonds, 11 of which are light- 
ed for night playing, and 41 volleyball 
courts. At Fair Park the newly enlarged 
midway is a popular place of amusement. 

At Fair Park are also the Aquarium, 
Museum of Natural History, Museum of 
Fine Arts, Hall of State and the Band- 
shell. The summer Starlight Operettas 
will play nightly at the Bandshell through 
August 25, with a change in program 
each Monday. 

At the Marsalis Park Zoo, there are 
1,177 specimens of wild life, including 
502 mammals, 655 birds, and 20 reptiles, 
housed in 24 buildings. 

Thirty-three parks are equipped to 
take care of those who wish to picnic, 
with more than 150 outdoor fireplaces 
and tables for picnics and barbecue par- 
ties. Forty-seven parks have play appa- 
ratus for children. 

Many other activities are included in 
the Park and Recreation Department’s 
program for summer and all-year recrea- 





™ “ 
: 


with ] 


FOR T 
fishing 
right; 
picnicki 
operato 
left tor 


tion and entertainment, most of which i3 
free, with only a nominal fee for those 
things for which a charge is made. 

There are wrestling bouts each week, 
and fans make a night of it with popcorn 
and all of the trimmings. There are nine 
widely separated riding academies, offer- 
ing miles of bridle path for the horse 
lovers. There are also several sailing 
clubs, and“motor and other boats may be 
rented at the. three lakes in the city, 

There also a“dude” ranch, offering 
all of the glamour of the West, within an 
hour’s drive from downtown Dallas. 

Popularity of the Park Department’s 
playgrounds is indicated by the greatly 
increased attendance this year. 

During the first two weeks in July, 88.- 
996 more persons visited the playgrounds 
than the 143,582 who made use of them 
during the corresponding period of July, 
1945, it was reported by V. A. Kormeier, 
superintendent of recreation. 

Tennis players accounted for the big- 
gest increase. During the first two weeks 
of July, 14,358 persons played on’ the 
public courts compared with only 2,922 
during the same period of last year. 

A big jump was reported also in the 
number of swimmers at the junior pools. 
The total was 25,140 boys and girls for 
the first two weeks of July as compared 
with 15,574 in the same period of 1945. 


The Dallas Park Department’s pro- 
gram and facilities are planned for all 
ages, men, women, boys, and girls, with 
the broad range of activities meeting the 
slogan, “An Activity for Everyone.” 

All told, Dallas clubs, parks, and pri- 
vate establishments offer everyone a 
wholesome program for all kinds of en- 
tertainment and recreation, from morn- 
ing through evening—everything from 
morning canters on the bridle path to 
afternoon tennis and evening at a theater 
and later a night club, all within easy ac- 
cess of everyone. 


FOR THE "THREE R'S"—rest, relaxation, and recreation—these Dallasites are pictured enjoying 
fishing at Bachman's Lake, top, left; horseback riding on the bridle path of Rendezvous Stables, top, 
right; miniature golf at Fair Park, center; surfboard riding at White Rock Lake, bottom, right; and 
picnicking at White Rock, bottom, left. Sailing along on the surfboard is Mrs. John Williams, wife of the 
operator of John Williams Boat Company, motor boat concession at White Rock Lake. The picnickers are, 
left to right, Mrs. L. R} Barker, Mr. Barker, Mrs. Louise Scott, and B. M. Hart. 
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Dallas Regional V. A. 
Moves to Love Field 


OVE Field is the new home of the 
Veterans’ Administration’s Dallas 
regional office, which serves an estimated 
300,000 veterans in 54 north Texas coun- 
ties, with Tom R. Rayburn as manager. 
Formerly housed in the Fidelity Build- 
ing, the regional office has moved most of 
its downtown activities to 19 administra- 
tive buildings and six barracks formerly 
occupied by the Fifth Ferrying Group, 
Air Transport Command. 

Shortly before the move was accom- 
plished, 120,000 files of World War I 
and II veterans were trucked to Dallas 
from the Waco VA center. These files 
contain the full military history and med- 
ical records of all north Texas veterans 
seeking pensions and will be processed 
by 10 rating boards. 

The adjudication work has been car- 
ried on in Waco pending activation of 
the Dallas regional office. Moving of the 
files here, Mr. Rayburn explained, will 
mean that veterans who formerly had to 
go to Waco for physical examinations 
and appear before rating boards will 
come instead to Dallas, with the result 
that travel will be shortened and the whole 
administrative program speeded up. 

Nearly 50,000 files of World War II 

veterans living in north Texas who have 
made application for schooling or train- 
ing on the job have also been received at 
Love Field. Transfer of these records is 
expected to accomplish three things: 
» Veterans’ requests for training can be 
handled in 10 days where several weeks 
formerly were required to process the ex- 
servicemen’s application. 

Advisement of disabled veterans can 
be completed in one half the time it for- 
merly took. 

The handling of correspondence be- 





HELPING TO EXPEDITE CLAIMS for ex-servicemen are six representatives assigned to the Dallas 

regional office of the Veterans’ Adminstration at Love Field by the veterans’ state service organization 

of the American Legion. Tom R. Rayburn, center, V.A. regional manager, is shown handing the first claims 

file pulled from the records to Charles A. Osburn, assistant state service director of the American Legion. 

At left is Miss Bess Morgan, chief of the V.A. records section, who has custody of 120,000 veterans’ 
files forwarded to Dallas from Waco. 


tween the veteran and the VA will be 
greatly accelerated. 

One of the principal reasons for mov- 
ing most activities from the Fidelity 
Building to Love Field was the need for 
expanded facilities for the VA out-patient 
clinic. This division has been operating 
downtown in 3,153 square feet. In its 
Love Field location the medical division 
took over 3,948 square feet in the former 
Fifty Ferrying Group hospital adminis- 
tration building, in addition to a flight 
surgeon’s office, hospital store house, den- 
tal clinic, five wards, and nurses’ quar- 
ters. Men in need of medical care may 
be accommodated over night at Love 
Field in one of the six barracks declared 
surplus by the Army Air Forces. 

About 500 employees of the VA are on 
duty at Love Field or at the adjoining 
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administration building of the former 
Lockheed Modification Center where case 
files are kept and rating boards conduct 
their work. They will be fed at the former 
Army civilian cafe which has a seating 
capacity of 600. 

In taking over the six barracks the VA 
was able to find temporary quarters for 
more than 200 employees either trans- 
ferred from the VA center in Waco or 
from the insurance service in New York 
and Washington. Several other employees 
who had been forced to commute from 
near-by towns also were accommodated 
in the 260 rooms made available by use 
of these barracks. Three of the barracks 
have been set aside for couples, two for 
women employees and one for men. Mr. 
Rayburn reported that within a week aft- 
er the barracks were made available they 
were three-fourths occupied. 

The move to Love Field will not be to 
the disadvantage of any veteran seeking 
service, Mr. Rayburn explained. Remain- 
ing in the quarters at the Fidelity Build- 
ing is a large contact office. There con- 
tact representatives can answer questions 
and assist veterans in filling out forms for 
whatever benefit they need. The legal and 
loan guarantee divisions, which have lit- 
tle actual contact with the veteran him- 
self, were not involved in the transfer. 

Veterans reporting to the out-patient 
clinic for examination and treatment are 
transferred from the Fidelity Building to 
the out-patient clinic in a VA bus which 
leaves downtown hourly. 
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WHEN DID YOU COME TO TEXAS? 


DALLAS 



















THousaNps of Texans have “followed” Federal Electric signs to their favorite 
merchants during the past 26 years. Yes, just a little more than 26 years ago, 
Federal Electric “came to Texas” . . . Federal began serving Texas business with 
quality electrical advertising signs. 

Each year for a quarter-century Federal Electric has helped more and more 
Texas merchants tell other Texans about their products through attractive electrical 


signs. Our knowledge of electrical advertising signs . . . our quality electrical signs 
and years of experience in building unusual electrical displays . . . is available to 
you. Our skilled personnel have the ability . . . the experience . . . the ideas to 


make your electrical advertising outstanding. 

Today, Federal offers a unique lease and maintenance plan to qualified Texas 
concerns. Federal lease and maintenance enables you to receive all the benefits 
of attractive electrical signs without assuming large financial obligations and risks. 
Instead of making a capital investment, you simply pay for your electrical 
advertising as you use it. 

Federal assumes all responsibilities and liabilities for your sign . . . insurance, 
proper maintenance, even complete replacement if the sign is destroyed. Let Federal’s 
local representative explain how this lease and maintenance program probably can be 


applied to your business. He'll be glad to. Call him. 









NC.. OF TEXAS 





FEDERAL ELECTRIC COMPANY. | 


HOUSTON DALLAS FORT WORTH 
700 Waugh Drive 2114 Main Street 1121 Alston Avenue 
H-3159 R-8801 3-5951 
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Mem berdshipe Prive 
Plans Take Shape 


N intensive membership campaign 
A of the Dallas Chamber of Com- 
merce, supplementary to the year-round 
recruiting efforts of the Lasso Club, has 
been set for September 4 to 13, it has 
been announced by James K. Wilson, 
membership chairman. 

Details of the drive, for which the 
Lasso Club will serve as the nucleus of 
an expanded corps of workers, are now 
being completed by Mr. Wilson and Hugh 
Sawyer, manager of the Chamber’s mem- 
bership department. They will be out- 
lined at the August breakfast of the Lasso 
Club. 

Addition of 43 new members during 
the last month and increased subscrip- 
tions from seven more concerns were re- 
ported by Mr. Sawyer. 

“The small group of executives who 
are members of the Lasso Club have done 
an exceptional job of getting new mem- 
bers for our Chamber of Commerce this 
year, but it is too much to ask or expect 
them to call on the large number of pros- 
pects we now have,” said Mr. Wilson in 
announcing the membership campaign. 

“Our Chamber of Commerce has con- 
tinued to hold Dallas in its rightful posi- 
tion of leadership in the Southwest this 
year by its comprehensive and construc- 
tive advertising campaign. By bringing 
many new payrolls to Dallas and by con- 
tinuing its aggressive program for ob- 
taining many other payrolls, our Cham- 
ber of Commerce is doing an outstanding 
job, which is of inestimable value to every 
large and small business as well as every 
professional person. 

“With a healthy business atmosphere 
existing in Dallas, which can be contri- 
buted directly to the work our Chamber 
is continuing to do, I think we, the pres- 
ent members of the Chamber, have every 
reason to expect the support of all the 
business and professional people of our 
city,” Mr. Wilson continued. 

“Dallas has always had many civic- 
minded citizens who have made it their 
business to see that our Chamber was 
well supported, but, if we are to take full 
advantage of our opportunities, we must 
recruit the full manpower and financial 
support that is essential to getting the 
job done. 

“This is why we decided to conduct 
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this campaign. We are looking forward 
to it with enthusiasm, because | know 
nothing can stop the organized sales 
power we have in Dallas once we get this 
campaign under way.’ 

New members of the Dallas Cham- 
ber are listed below by firms, togeth- 
er with information regarding their 
addresses, representatives and types 
of business: 

Gold-Claire Hat Company, Inc., 
2012 Commerce; Joseph Goldberg; 
wholesale millinery. 

Jure Man’s Shop, 1308 Main; James 
M. Jure; retail. ; 

Southwestern Commercial Serv- 

ices Company, Inc., 3519 Oak Lawn; 
Glenn D. Scott; bookkeeping system serv- 
ice. 
Roy Darden Industries, South- 
western Division, Inc., 1125 Stonewall; 
Roy Darden; concrete block plant and 
equipment. 

Scott Construction Company, 3009 
North Henderson; Preston Scott; general 
contractors. 

Tudor Fish, Steak and Lobster 
House, 4348 Lovers Lane; Matt Tudor. 

Cathy Sales Company, 100714 Elm; 
Paul Bergoffen; wholesale women’s hand- 
bags. 

Baggese Refrigeration Company, 
2036 Commerce; Joseph A. Baggese; 
commercial refrigeration. 

Dalbar Manufacturing Company, 
1314 Forest; William W. Barr; electronic 
equipment. 

William H. Coleman, 717 West Jef- 
ferson; accountant. 

Lone Star Air Cargo Lines, 3110 
Love Field Drive; A. J. Ullrich, Jr.; air 
freight. 

William Susman, 602 Great Na- 
tional Life Building; general insurance. 

Trant-Phillips Drilling Company, 
Mercantile Bank Building; B. F. Phillips, 
Jr.; drilling contractors. 

Spencer Printing Company, 2023 
Jackson; Roy T. Spencer. 

Mary Oyler Letter Service, 1114 
Main; Mary Oyler. 

RCA Victor Division, Radio Cor- 
poration of America, 1907-11 McKin- 
ney; J. W. Cocke; radio and electronics. 

Blechman Millinery, Inc., 208 


South Lamar; H. Blechman; manufac- 
turer of women’s hats. 

Gibbs & Company, 1922 Main; H. 
R. Briggs; beauty shop equipment, whole- 
sale and retail. 

Louis Kass, 110414 Commerce; 
wholesale women’s ready-to-wear. 

National Store Fixture Company, 
second unit, Santa Fe Building; Bert 
Klimist. 

C. H. Griesenbeck, 1710 Jackson; 
architect. 

C. L. Hardison, Jr., 1207 South 
Edgefield; accounting service. 

Harris, Upham & Company, Mer- 
cantile Bank Building; Sam Pondrom. 

K-G Hat Company, Ine., 101914 
Elm; Dwight Kierbow; hat manufac- 
turer. 

Mell Brin, 901 Jackson; manufac- 
turer of coats, suits and dresses. 

Meyer Kahn, 1107 Jackson; whole- 
sale infants’ and children’s mart. 

Davenport & Wiggins, 307 First 
National Bank Building; Howard H. Dav- 
enport, Jr.; real estate. 

C. A. Christensen Tire Company, 
4103 Ross; retail. 

Texas Cotton Ginners’ Associa- 
tion, 109 North Second; Jay C. Stilley. 

Federal Electric Company, Inc., 
of Texas, 2114 Main; W. J. Scott; neon 
signs, sales and service. 

Leo L. Landauer & Associates, 
4801 Lemmon; consulting engineers. 

Thos, Y. Pickett & Company, 601- 
606 Kirby Building; valuation engineers. 

Hargett Electric Company, Inc., 
1811 North Harwood; V. A. Hargett. 

Texas Traffic Bureau, 1641 Pa- 
cific; Donald F. Jackson. 

B & G Sportswear, Ltd., 205 North 
Record; Harry G. Rosenthal; wholesale 
sportswear. 

Park Cities Bookkeepers, 3224 
Knox; William B. Tayloe; business rec- 
ord service. 

Continental Battery Manufactur- 
ing Company, 1914 South Pearl; H. L. 
Freear. 

Champay Bottlers, Inc., 1400 South 
Akard; B. Porter Cochran. 

InsurOmedic Life Insurance Com- 
pany, P. O. Box 1251; Pioneer Fisher. 

Connelly Typewriter Company, 
926 West Jefferson; Jack Connelly. 

Southern Air Sales Corporation, 
Highland Park Airport; W. D. Flemister; 
aircraft. distributors. 

Adams Engineering Company. 
1618 North Fitzhugh; J. W. Adams; spe- 
cial machinery. 

Verson Manufacturing Company. 
3922 Willow; David C. Verson, John Ver- 
son, Leon J. Krysinski, Ralph E. Verson 
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Cotton's Future. Mechanization and 
research were pointed to last month at 
Dallas’ seventh annual Cotton Research 
Congress as factors offering the greatest 
hope for a new era of prosperity for King 
Cotton. 

Latest developments in machinery were 
on display among a wide range of exhib- 
its at the Baker Hotel, Congress head- 
quarters, including the flame cultivator 
or “Sizz-Weeder” (1), a new type of me- 
chanical cotton cultivator and chopper, 
manufactured by Service Equipment 
Company, affiliate of Austin Bridge Com- 
pany, and distributed by the Southwest 
and Henry A. Jacobs; manufacturer of 
kitchen utensils. 

Additional firms which have in- 
creased their subscriptions to the 
Dallas Chamber of Commerce and 
their representatives are: 

Bankston-Hall Motors, Ross and 
Olive; W. O. Bankston and L. B. Rose. 

Dallas Linen Service Company, 
2804 Live Oak; Harry P. Smith. 

National Peanut Corporation, 
1507 Elm; R. J. Lisman and J. W. Me- 
Dougal. 

White Motor Company, 2000 South 
Ervay; Horace Mosteller and Emmett A. 
Darby. 

Whittle Music Company, 1213 
Elm; W. Howard Beasley, David Dun- 
iam, and R. D, Fry. 

Terry Brothers, 1649 Pacific; Rob- 
rt E..L. Terry.and Roy H. Terry, Jr. 

Missouri-Kansas-Texas Railroad, 
Katy Building; Raymond J. Morfa. 
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Company of Dallas. Harold W. Gaulrapp 
of Dallas, master of the Texas State 
Grange, is pictured examining the “Sizz- 
Weeder.” Other photographs show: 

(2) L. R. Wiley, Dallas advertising 
manager of “The Progressive Farmer,” 
left, learning about the functions of Breg- 
endahl’s Soil Laboratory of Dallas from 
Dr. A. Bregendahl, director, who demon- 
strated. the use of the microscope in 
checking on plant structure and defi- 
ciency of minerals in the soil ; 

(3) Alex Nisbet, right, telling E. B. 
Range of Mesquite about the advantages 
of the Nisbet bug catcher made by A. R. 
Nisbet & Sons of San Angelo; 

(4) Mrs. Allen Bryant of Corsicana, 
Texas, looking over a cotton dress dis- 
played on a cotton mannequin; 

(5) W.S. Willis of Grandview, Texas, 
right, being told about the operation of 
John Deere Plow Company’s cotton har- 
vester by E. M. McKevitt, service man- 
ager at Dallas; 

(6) L. A. Mindrup, right. exhibiting 
an all-purpose duster, manufactured by 
The Stacy Company of Dallas, which can 
be mounted on any type of tractor; 

(7) Several of the officials for the Cot- 
ton Research Congress: Standing, left to 
right, Walter B. Moore, Dallas, chairman, 
public relations committee, and D. T. 






—Photographs by Thomas K. Cone, Jr. 


Killough, College Station, chairman, ex- 
hibits committee; and seated, left to right, 
Dr. Ide P. Trotter, College Station, direc- 
tor, Texas Extension Service, who pre- 
sided at one of the Congress sessions; and 
Burris C. Jackson, Hillsboro, general 
chairman of the State-Wide Cotton Com- 
mittee of Texas, sponsor of the Congress ; 

(8) Richard Haughton, Sr., of Dallas, 
left, and P. J. Lemm of Brenham, Texas, 
a past president of the Texas Cotton Seed 
Crushers’ Association, learning about a 
new use for cotton—a boat made of mold- 
ed cotton duck impregnated with a plas- 
tic compound; and 

(9) Miss Myra Stone of Wolfe City, 
Texas, intrigued by cotton fabrics pro- 
duced by Texas Textile Mills of Dallas. 

The exhibits revealed many uses, new 
and old, for cotton as well as the tools of 
production. Cotton men in attendance 
from all over the nation heard speakers 
develop the Congress theme: “Cotton—a 
World Force.” 


Public Relations Counsel 


PUBLICITY SERVICE 


Bernard Brister 


1306 Liberty Bank Bidg. R-5302 
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LEO L. LANDAUER and ASSOCIATES 
CONSULTING ENGINEERS 
Air Conditioning, Heating, Ventilating, Electric Wiring and Plumbing 


Supervision 
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Business 
Opportunities 











EDITOR'S NOTE: The Dallas Chamber of Com- 
merce cannot guarantee any firm or individual 
mentioned in this column. All statements are those 
offered by the firms or individuals, and it is sug- 
gested the usual investigation be made in each 
instance. 

The following individuals and 
firms are interested in representing 
Dallas manufacturers in their re- 
spective territories: 

Nassau Manufacture1 3 Sales Com- 
pany, 1276 Princeton, Trenton, N. J.; 
sales representatives and jobbers cover- 
ing 18 eastern states, with sales associates 
in remainder of United States and export 
business; desires additional exclusive 
lines of aircraft accessories and parts, 
hardware, household items, machine tools 
and equipment; also wants to contact 
local manufacturers’ representatives to 
handle lines in Dallas and vicinity. 

Eller-Wood Specialties Company, 
229 West Washington, Room 205, Indian- 
apolis, Ind.; manufacturers’ representa- 
tive; desires additional lines and exclu- 
sive representation of Dallas manufac- 
turers in Indianapolis area. 

William Winkler, Jr., 1018 Center, 
Little Rock, Ark.; desires to represent 
Dallas manufacturers in the specialty or 
light industrial fields. 

F. H. R. Sales Corporation, 1182 
Broadway, New York, N. Y.; interested 
in contacting manufacturers desiring 
sales representation in the New York 
metropolitan area. 


The following individuals and 
firms are seeking representation in 
Dallas and vicinity : 


Nassau Manufacturers Sales Com- 
pany, 1276 Princeton, Trenton, N. J.; 
(see above). 

Cathy Sales Company, 100714 Elm, 
Dallas 2, Texas; desires additional sales 
representatives in Dallas and vicinity. 

Calmac Plastics Corporation, 113 
Munroe, Lynn, Mass.; manufacturer of 
costume jewelry; desires Dallas repre- 
sentative calling on department stores 
and gift shops. 

Muench-Kreuzer Candle Com- 
pany, Inc., Syracuse, N. Y.; desires Dal- 
las salesman to cover church and insti- 
tutional trade. 

Timbertoy Company, 230 East Ver- 
dugo, Burbank, Calif.; manufacturer of 
wooden pull toys. 

Funderburk Engineering Com- 
pany, 29 Moody, Waltham, Mass.; man- 


ufacturer of smoking stands, ash trays, 
and candle sticks; desires manufacturers’ 
representative to call on furniture trade 
in Texas. 

Carbon Engineering Corporation, 
Slinger, Wis.; manufacturers of carbon 
specialties and brushes for electrical mo- 
tors, generators, and the like; desires 
sales outlet through a local manufactur- 
ers’ agent or an electrical supply house. 

Rosedale Manufacturing Com- 
pany, 1215 Southwest Boulevard, Kan- 
sas City, Kan.; manufacturer of electric 
table lamps, lamp shades and wall brack- 
ets of composition materials. 

Daniels Manufacturing Company, 
5403 Eighteenth, Brooklyn, N. Y., manu- 
facturer of shoe ornaments; desires young 
man or woman (war veteran preferred) 
to handle its line on a commission basis 
within a radius of 50 miles of Dallas. 

Perfecting Service Company, 6140 
Cottage Grove, Chicago, IIl.; manufac- 
turer of rotary union and flexible metal 
hose; desires a manufacturers’ represen- 
tative now calling on industrial plants. 

E. R. T. Howard & Son, Hope, 
Ark.; manufacturer of hickory tool han- 
dies; desires manufacturers’ agent to call 
on wholesale hardware establishments. 

Sperti, Inc., Norwood Station, Cin- 
cinnati, Ohio; manufacturer of commer- 
cial ultraviolet sterilizing equipment. 

The Horstmann Uniform Com- 
pany, Sixth and Cherry, Philadelphia, 
Pa.; manufacturer of military and regalia 
uniforms; desires a full-time salesman or 
a distributorship with an established 
dealer in Dallas territory. 

Brandt Automatic Cashion Com- 
pany, Watertown, Wis., manufacturer of 
coin counters, sorters, and change mak- 
ing machines. 
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Hudson & Hudson 


Industrial and Business Properties 





Sales, Leases and Management 
Praetorian Building 
PHONE R-9349 — DALLAS 
Alex D. Hudson James S$. Hudson 
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REPAIR SERVICE 


CLAUDE ZIMMERLY 
316 Republic Bank Bidg. C-2748 
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\X E PROUDLY SALUTE these two longtime employees, J. Z. 
Griffin and J. M. Lampkin, for the outstanding safety record 
they have made as operators of public transit equipment on 
the streets of Dallas year after year. 


Each of these expert drivers has a record of 33 years of per- 
fect driving experience without a chargeable accident. 


Operators Griffin and Lampkin have, throughout the years, 
exemplified our company’s safety slogan: 


A Skilled Driver Seldom Has An Accident. 


Their attitude of concern toward the public they serve is 
fully represented in the record they have made. 


DALLAS RAILWAY 
& TERMINAL COMPANY 
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THE UNFORESEEN 
By Dorothy Macardle. Published }y 
Doubleday & Company. $2.50. 


“The Unforeseen” by Dorothy Maca-- 
dle is the story of Virgilia Wilde possessed 
of the most peculiar talent of pre-vision, 
and how she struggles against the terrify- 
ing power it gives her. 

Jt is also the story of Virgilia’s daugh- 
ter, Nan, and young Dr. Perry Frank, 
who falls in love with her. They have 
some overwhelming odds to overcome be- 
fore their visions become clear. 

“The Unforeseen” is filled with sus- 
pense and drama. The plot is well bal- 
anced, and one which is enough out of the 
ordinary to grasp and hold one’s interest. 
Nan, after an unfortunate experience with 
a fellow artist, decides to visit her mother 
for a few months to finish the illustra- 
tions for a child’s book. Her mother has 
already confessed her strange gift to Dr. 
Frank, Perry’s father, but expresses her 
desire that this knowledge shall be with- 
held from Nan. 

When Nan arrives in the small Scottish 
town from London, she is charmed not 
only by the beauty of her surroundings 
and of her mother’s quaint cottage, but 
also by the company of young Dr. Perry, 
who absorbs all her leisure moments. She 
soon notices, however, a drastic change 
in her usually carefree mother, and being 
an only child, senses that there is some- 
thing amiss. She witnesses several times 
this strange power of her mother’s in ac- 
tion- 
ingly nothing to fear, and then in a short 
time seeing before her own eyes that very 
thing come true. The saving of a boy’s 
life through her pre-vision was perhaps 
the most baffling experience for Nan 
whose mind was trying to plow through 
the darkness in which she was stranded. 
How this fascinating power which Vir- 
gilia hated, and considered a mental ill- 
ness, affected Nan’s life is well told with 
its full measure of uncertainty, and, yes, 
a little terror. 

One of the most important factors 
which determined my reading this book 
was the beginning paragraph in the au- 
thor’s preface, in which she stated that 
for obvious reasons the co-author of the 
story would have to be anonymous, and 


a warning when there was seem- 


that the characters and events portrayed 
would be recognized even though they 
had been in many places altered for the 
sake of those who participated ia these 
events in actual life. That paragraph and 
the theme were a challenge to me. Ii 
proved to be a new experience in reading 
entertainment.—Jerry Porte>. 


New Books From Ronald Press 


Recent books of interest to business 
people include three published by The 
Ronald Press Company of New York: 

“Labor-Management Economics,” a 
short summary of economic facts pre- 
pared by W. V. Owen, professor of eco- 
nomics, Purdue University, in collabora- 
tion with Stevenson, Jordan and Harri- 
son, management engineers. $2. 

“Advertising to the Mass Market” by 
James D. Woolf, former vice president of 
J. Walter Thompson Company. $3.50. 

“Getting Into Foreign Trade” by Eu- 
gene Van Cleef, professor of geography 
and in charge of the foreign trade curri- 
culum, Ohio State University. $2.50. 


CAPTAIN HAROLD B. SEIFERT has 


been appointed general operations man- 
ager of Pioneer Air Lines, Inc., of Dallas. 





You Create 
A Business 


INSURANCE is the 
then necessity 


Insurance Premiums are an operat- 
ing cost which must be added to 
the price of your product to be 
sold in a highly competitive market. 


| reduce this insurance cost by com- 
petent insurance engineering, both 
fire and casualty. 


| have represented only capital 
stock insurance companies for forty 
years. 


a 
CRUGER T. SMITH 


General Insurance 


R-8624 Magnolia Building 
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HE EDITORS 
of DALLAS present, on the following pages, the fifth and 
final installment from THe DALLas SouTHWEST, the 64- 
page industrial report of the Dallas Chamber of Commerce. 
Previous installments have been published in the July, 


June, May and April issues of DALLAS. 


Use of THE Daias SoutHwest has necessarily been re- 
stricted to the executives of firms interested in establishing 
manufacturing or distributing facilities in Dallas. The facts 
and statistics which the book contains have been made 
available to local executives through publication of the 


installments in DALLAS. 


The Industrial Department of the Dallas Chamber of 


Commerce invites suggestions from Chamber members 


with respect to firms which should be interested in estab- 
lishing new facilities, or expanding present facilities, to 


serve the Southwest. It will mail copies of THE DaLias 
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SOUTHWEST to such prospects, and any information given 


to the Industrial Department in this connection will be 


handled on a confidential basis. 


In addition to this book of basic information, which it 
uses to challenge the interest of industrial prospects, the 
Industrial Department maintains its statistics and general 
information in a flexible system which permits it to make 
special surveys and reports as they are requested. Fre- 
quently, after an industrial prospect’s interest has been 
challenged by the facts in THE DaLLas SoutHwEsT, he 
will request certain other, specific information particular- 
ly applicable to his type of business. The Dallas Chamber 
of Commerce is happy to undertake the compilation of 
such information. It hopes that Chamber members will 
bear this fact in mind in making suggestions regarding 
industrial prospects about which they may have informa- 


tion. 
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A N AGGRESSIVE 
g citizenship has made Dallas the city it is today. 

Far-visioned pioneers began the job of city-building when 
Dallas was just a village. Their sons and grandsons, joined 
by an ever-increasing majority of newcomers from the 
North, the East, the Old South and the Middle West, 
worked hard and enthusiastically at the job. Each genera- 
tion has expanded the vision of a great city. And the 
present generation is no exception. 

The city which is today’s Dallas could have developed 
around any one of a dozen nearby North Texas communi- 
ties which had just as many natural advantages in the 
1850’s and 1860’s. It has developed at Dallas because this 
community’s pioneers happened to have the right com- 
bination of vision, leadership and aggressiveness. Those 
qualities attracted like qualities from among the new pop- 
ulation coming to the Southwest from older sections of 
America. Together, they watched for each new opportunity 


_... Aggressive Citizenship 





DALLAS IS A FUSION OF POPULATION FROM MANY REGIONS OF AMERICA 


for their city. As each opportunity appeared, they went 
after it with all their abilities and enthusiasm—and usually 
they succeeded in translating opportunity into civic assets. 

There are numerous examples, in the factual record, of 
these incidents by which Dallas has become a great city. 

For instance, in the 1880’s, Dallas decided it should have 
an annual fair—but not just the usual county fair. Dallas 
leaders founded the State Fair of Texas, a non-profit or- 
ganizaton with no subsidy from tax funds. Through the 
years, the State Fair of Texas has served as the show window 
of the Southwest, and has been one of the greatest factors 
in the development of the entire region’s agriculture, in- 
dustry and culture. Dallasites have invested heavily of 
time, energy and money in the State Fair of Texas. For 
many years, now, it has ranked as America’s largest annual 
exposition. Its plant is valued at more than $15,000,000. 
It is one- of the major reasons that Dallas is known affec- 
tionately, among other communities of the Southwest, as 
“Big D.” 

A more recent example of what is meant by Dallas’ ag- 
gressive citizenship was provided in 1938. A Dallas busi- 
ness leader returned from a trip to New York and called 
a meeting of a representative group of his fellow civic 
leaders. 

“The Metropolitan Opera Company is going on tour this 
year,” he told the meeting. “It is coming to St. Louis. It 
has never come west of the Mississippi on such a tour. It 
will come to Dallas, for a four-day season, if we will pledge 
$175,000 to underwrite the visit here.” 

A few days later, Dallas had oversubscribed the $175,000 
guarantee. New York’s Metropolitan Opera Company put 
Dallas on its itinerary—the only city west of the Missis- 
sippi it has ever visited on tour. And not once have Dallas’ 
business leaders been called upon to pay their pledges to 
underwrite the success of the Metropolitan’s visits. 

Other examples could be cited: How Dallas realized the 
city which obtained the eleventh district Federal Reserve 
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Bank would become the financial capital of the Southwest, 
worked for and obtained the designation; how Dallas has 
worked untiringly, for four generations, to obtain an inland 
waterway to the Gulf of Mexico, and is now within sight 
of this goal; how Dallas created and staged a magnificent 
world’s fair to celebrate the Centennial of Texas Inde- 
pendence in 1936; how Dallas again had the courage, 
through individual enterprise, to establish the annual Star- 
light Operetta seasons and how Dallas, even during the 
stress of global war, had the courage and vision to raise 
more than $3,250,000 by public subscription as the nucleus 
fund for the projected $25,000,000 Southwestern Medical 
Center. 

Those are typical examples of countless incidents which 
have gone into the building of Dallas as a great city. 

Paralleling these major civic developments, usually han- 
dled on a community-wide basis, have been the daring and 
enterprise of individual business men. In the same spirit 
that they united to insure the success of community un- 
dertakings, they have had the courage to build stores, 
wholesale houses and factories which would have done 
credit to much larger citiés. The keenness of business com- 
petition has whetted abilities and courage within Dallas, 
and has resulted in retail stores and other business estab- 
lishments seldom found in cities of less than 750,000 pop- 
ulation. 


In building Dallas, its aggressive citizenship has capital- 
ized on the city’s many natural advantages: 

Even in frontier days, it was the geographic center of 
the richest agricultural area in the Southwest. 

From the day when it became an important trading post 
on the first highway of the Republic of Texas, Dallas has 
been the hub of the Southwest’s constantly expanding trans- 
portation and communications systems. 


As the Southwest was transformed from a frontier to 








COMFORTABLE, ATTRACTIVE HOMES ARE IMPORTANT IN DALLASITES’ LIVES 





a region of diversified resources, agriculture and industry, 
Dallas has remained the center of density of population 
and buying power in this integrated region. 

With the development of the fabulous petroleum indus- 
try, Dallas has emerged as the center of density of produc- 
tion and the center of proved resources, in the Mid-Conti- 
nent fields which account for 61 per cent of America’s 
total annual production of crude oil. 

Dallas’ equable, year-’round climate, which has encour- 
aged outdoor life, means lower living costs, lower construc- 
tion costs, and a greater degree of year-’round health and 
comfort. 

Perhaps the best method of evaluating the natural ad- 
vantages, and the acquired advantages of an aggressive cit- 
izenship, is to recount briefly the history of Dallas. 

John Neely Bryan, a Tennesseean, came to the Texas 
frontier in 1841, when Texas was a republic. He chose a 
site for his cabin and trading post on the east bank of the 
Trinity River near an important ford. 

Bryan’s new town of Dallas grew slowly. After Texas 
had joined the Union, the County of Dallas was created 
and the town of Dallas become the county seat. 

The 1870’s brought the railroads—the Houston and 
Texas Central building north from the Texas Gulf Coast 
and the Texas and Pacific pushing westward. When they 
crossed at Dallas (and that important junction was the 
result of aggressive tactics on Dallas’ part), the town be- 
came an important railroad center. 

With the coming of the railroads, the fertile farm lands 
of East and Central North Texas were opened to new pop- 
ulation pouring in from other regions. The great cattle 
ranches of West Texas were given a more accessible market. 
It was only natural that the farm implement manufac- 
turers should look for a central point from which to serve 
this new and expanding market. When they chose Dallas 




















for their branches, the city took its first long stride toward 
becoming the distribution center for the Southwest. 

The next logical step was development of wholesale hard- 
ware, dry goods and food companies. 

By 1900, Dallas had definite hopes of becoming a big 
city. It had a “150,000 Club,” and was establishing new 
retail and wholesale ventures to serve its growing trade ter- 
ritory. In the next two decades, it sought, and won, South- 
ern Methodist University and the eleventh district Federal 
Reserve Bank; it built the world’s largest concrete bridge 
to link the two halves of the city on either side of the 
Trinity River; it persuaded the railroads to build a Union 
Terminal; and it obtained its first real industrial growth. 

In the 1920’s, Dallas doubled in size. It became the 
“branch office city” of the Southwest. Its young insurance 
companies rapidly became giants; its banks extended their 
influence and built their assets to make this the undisputed 
financial capital of the Southwest. Its business men invested 
$500,000 in a three-year national advertising campaign con- 
ducted by Industrial Dallas, Inc. 

The 1930’s brought Dallas a taste of the nationwide de- 
pression, but for month after month Dallas was the center 
of the biggest white spot on the map of the nation’s busi- 
ness. Then, the discovery of the East Texas oil field focused 
the attention of the oil industry upon Dallas. Dallas did 
not—and never has had—an oil boom. But development of 
the world’s biggest oil field in Dallas’ sideyard centralized 
Dallas for the industry and placed it at the center of density 
of production for the Mid Continent oil and gas fields— 
61 per cent of America’s petroleum industry. Dallas was 
now the hub of the petroleum industry’s wheel. 

When the black clouds of Europe and Asia began to loom 
large on America’s horizon in 1940, Dallas turned its en- 
ergies to the tasks of national defense, and then, to war. 

In 1939, the total value of products manufactured in 
Dallas County was $155,945,064. In the next five years, 
Dallas County factories piled up a total production value 
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FLOWERS AND SPACIOUS LAWNS ARE TRADITIONAL IN DALLAS HOME AREAS 


of $1,500,000,000 in war goods alone. More than 52,000 
Dallas men and women left home to serve in the armed 
forces of their country. More than 55,000 (at peak) work- 
ed directly on the production front to support their friends, 
neighbors and relatives who had gone off to war. There 
were other major developments, The Eighth Service Com- 
mand, which with its predecessors had maintained head- 
quarters in San Antonio for 100 years, except for short 
intervals, moved to Dallas to secure a more central loca- 
tion, better communications and transportation facilities. 

Dallas became the base for the Fifth Ferrying Group, 
Air Transport Command. It became one of the key bases 
of the new Military Air Transport System. The Dallas 
Naval Air Station gave intermediate flight training to 
thousands of aviation cadets. North American Aviation’s 
record-breaking factory—the most complete aircraft man- 
ufacturing establishment in the nation—produced a grand 
total of more than 24,000 AT-6 Texan trainers, P-51 Mus- 
tang fighters and B-24 bombers. Lockheed Aircraft’s big 
Dallas modification center equipped thousands of fighters 
and bombers for their specialized war jobs and sped them 
off to help turn the tide against the Axis. Southern Air- 
craft Corporation fed component units to several major 
aircraft manufacturers, and Continental Motors’ Dallas 
plant helped power America’s air armada. Dozens of other, 
smaller Dallas plants made huts, clothing, shells and bombs 
for the fighting forces. And in downtown Dallas, nearly 
10,000 Government workers in the regional and state of- 
fices of the major Federal agencies directed the harnessing 
of the Southwest’s manpower and resources to help win 
victory. 

Dallas began its reconversion early, with the first major 
aircraft contract cancellation in August, 1944. From then 
on, it was a gradual process, until much of the problem of 
transition was already behind Dallas when V-J Day came. 

With that background, today’s Dallas is more aggres- 
sive than at any time in the city’s history. And there are 


















many more major events already casting their shadows 
ahead on Dallas. 

The first phases of the Trinity River Improvement pro- 
gram, involving Federal expenditures of $52,000,000 for 
flood control, soil conservation, water conservation, naviga- 
tion and improvements on levees, have already been auth- 
orized. Dallas is fully confident that a few more years will 
see realization of its long-sought goal of a Trinity canal to 
the Gulf of Mexico. 

Dallas County has already authorized $7,000,000 in 
bonds for a new City-County hospital. A $2,000,000 bond 
issue has been authorized to provide rights of way for a 
State-Federal highway construction program calling for 
expenditure of more than $15,000,000 in Dallas County 
by 1949. 

Harland S. Bartholomew, nationally famous city planner, 
is completing Dallas’ new master plan, charting municipal 
growth and improvements for the next quarter of a cen- 
tury. Dovetailed with the Bartholomew plan is a master 
plan for development of parks and recreation areas, pre- 
pared by Herbert S. Hare, another nationally famous 
planner. 

Dallas’ Master Plan calls for municipal buildings, streets, 
boulevards, parks and schools totaling $40,000,000 within 
the next ten years. The $40,000,000 bond issue was voted 
late in 1945. Among the new public buildings for which 
it provides are a $7,000,000 auditorium and a $2,000,000 
Livestock Coliseum. 

And private industry is in step with plans for new 
hotels, office buildings, department stores, theaters, other 
commercial buildings, and factories. 

There are other facts which must be presented in order 
to give a true picture of Dallas as a place to live. For the 
sake of brevity these facts are being grouped by major sub- 
jects: 














DUPLEX AND MULTI-APARTMENT BUILDINGS MAINTAIN HIGH STANDARDS 


Altitude: The altitude of Dallas is 512 feet above sea 


level. 


Areas: The corporate area of the City of Dallas is 90.5 
square miles. Highland Park and University Park, imme- 
diately adjoining and surrounded by Dallas, have corporate 
areas of 2.0 and 3.7 square miles, respectively. Cockrell 
Hill, another adjoining municipality, has an area of 1.1 
square miles, The total area within Dallas County is 893 
square miles. 


Climate: Dallas has a dry, temperate, healthful cli- 
mate. It is far enough inland, and has sufficient altitude, to 
escape the excessive humidity of the low coastal region, and 
the periodic, devastating tropical storms which strike in- 
land from the Gulf of Mexico to cause heavy damage in 
the coastal cities. Neither is it subject to the costly floods 
which occur periodically in the low coastal cities when 
flood crests on Texas rivers roll down to the Gulf. 

The average growing season (period between frosts) is 
243 days. The average annual number of days with mini- 
mum temperature of 32 degrees or less is 28. The average 
number of days of rain (.01 inch or more) is 83. The av- 
erage annual snowfall is 2.8 inches (over an average of five 
days). 

The annual average temperature at Dallas is 65.7 de- 
grees. The annual average maximum temperature is 75.3 
degrees. There is a difference of only 2:9 degrees in the an- 
nual temperature normals of Dallas and Los Angeles. 

Dallas’ average hourly wind velocity is 10.1 miles. The 
average relative humidity is 78 at 7 a. m., 53 at noon and 
49 at 7 p. m. 


Climate's Influence: The mild climate in Dallas has far- 
reaching influences. For one thing, it means lower living 
costs. For another, it means a sports-minded citizenship. 














And most important: of all, it means that the average Dal- 
lasite spends a great deal of his life out of doors. 

Including all items of cost, the cost of living in Dallas 
normally averages between 10 and 15 per cent below the 
national average. The climate makes the cost of housing, 
fuel and clothing less. The longer growing season and the 
nearby sources of supply make food costs lower. Rents av- 
erage less because of lower construction costs. 

Golf, tennis, badminton, baseball, softball, football, 
hockey, swimming, sailing and speed-boating, horseback 
riding, hunting and fishing are Dallasites’ principal sports. 
All of them except swimming, football and hunting are en- 
joyed the year around. Golfers and tennis enthusiasts keep 
in form with frequent games even during the winter 
months. 


Parks and Playgrounds: The park systems of Dallas, 
Highland Park and University Park include 68 different 
parks, with a total of more than 4,335 acres of developed rec- 
reational facilities. The largest park in the system is White 
Rock Lake, a park containing 2,314 acres. White Rock has 
a large bathing beach, sailing clubs, speed boats, bridle 
trails, fishing, tennis courts, picnic grounds and field houses. 
Marsalis Park Zoo, Lake Cliff Park, Bachman’s Dam, and 
the State Fair of Texas grounds are other outstanding parks 
in the system. There are two municipal golf courses, 88 
municipal tennis courts, and two municipal swimming pools 
in addition to the beach at White Rock Lake. Twelve light- 
ed softball diamonds provide recreation for both players 
and spectators. 

Within two hours’ drive of Dallas are Lake Dallas, Lake 
Worth, Eagle Mountain and Bridgeport Lakes, and Lake 


Texoma (which has a 1,200-mile shoreline of great scenic 
beauty). Within three to four hours’ driving are Morris 
Sheppard Lake, Lake Austin, Buchanan Dam and Marshall 
Ford Dam. There are numerous smaller lakes in the imme- 
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diate area, including a number of excellent hunting and 


fishing clubs. 


Sports: Dallas holds a franchise in the Texas Baseball 
League. Its team is the Dallas Rebels, and its home is a 15,- 
000-capacity concrete stadium. 

Indicative of Dallas’ interest in sports is the fact that 
the city has three large stadiums. The Cotton Bowl seats 
45,500. Ownby Stadium at Southern Methodist University 
seats 23,000. And Dallas High School Stadium seats 22,500. 
One of the big annual games for the entire Southwest is 
that between the University of Texas and the University 
of Oklahoma, which is held in Dallas each year at the Cot- 
ton Bowl during the State Fair of Texas. 

The annual Cotton Bowl classic on New Year’s Day is 
sponsored by the Southwest Conference, with one of the 
Nation’s outstanding football teams to meet the Southwest’s 
champion. 

Ice hockey is offered at the Ice Arena at the State Fair 
of Texas grounds, with the Texans representing Dallas in 
the U. S. Ice Hockey League. The Ice Arena also presents 
several big ice shows annually. 

Hunters consider Texas a paradise. Ducks and geese 
abound on the inland lakes and the Gulf Coast fields. Deer 
and bear, javelina, doves, wild turkeys, quail and other 
game birds are all within easy driving distance of Dallas. 


Aviation: Another aspect of Dallas’ favorable climate is 
its stimulus to aviation development. Good flying weather, 
concentration of business and buying power, and strategic 
geographic location have all combined to make Dallas one 
of the leading aviation centers of the Western Hemisphere. 

The benefits of climate are emphasized in the United 
States Weather Bureau records. Over a five-year period, 
Love Field municipal airport averaged 8,265 hours per year 
(or 94.4% of the total possible) of contact flying weather; 
336 hours per year (or 3.8 per cent of the total possible) 
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of instrument flying weather; and was closed to flying an 
average of only 158 hours per year (or 1.8 per cent of the 
total possible). Dallas experiences dense fog on an average 
of less than seven days per year, and when there is a rare 
fog here it usually lifts within an hour or two. 


Dallas has three municipal airports. Love Field is the 
center for commercial routes and is also a base of the Army 
Air Force’s Air Transport Command. It has North-South and 
Northwest-Southeast runways 5,200 feet in length and an 
East-West runway which is 4,500 feet long. It has excellent 
approaches, The master plan for airport development calls for 
all runways to be extended to 6,000 feet in length. 


Red Bird Airport is now under development to accom- 
modate all non-scheduled flying. It will have three 3,000- 
foot runways and is designed for ultimate expansion to 
5,200-foot runways. 

The third municipal airport is Hensley Field, under long- 
term lease to the Army. It has three 5,200-foot runways and 
excellent facilities. Hensley Field facilities are also used 
by the Naval Air Station and for the testing of aircraft 
produced by the Texas Engineering and Manufacturing 
Co., Ltd. 


There are also twelve privately owned and operated air- 
ports serving all types of private and non-scheduled com- 
mercial flying. There are several CAA-approved flight 
and mechanics training schools. 


Aircraft manufacturing enterprises include the head- 
quarters and main plant of Luscombe Airplane Corp., 
manufacturing the Silvaire; Southern Aircraft Corp., 
manufacturing a small personal plane and a custom-built 
executive ship; The Texas Engineering and Manufacturing 
Co., Ltd., a general manufacturing operation which also 
produces Fairchild’s F-24 personal plane and component 
units of the Fairchild C-82 cargo ship and has cgntracts to 
produce Globe’s Swift; and the Guiberson Diesel Engine 
Company. 





PARKS AND COMMUNITY CENTERS ARE ACCESSIBLE TO EVERY DALLASITE 





Dallas is the headquarters and maintenance base for the 
entire Braniff Airways System. It is the administrative and 
trafic headquarters for American Airlines’ Southern 
Division. 

Southwest Airmotive, at Love Field, is one of the 
country’s largest aircraft maintenance and remanufactur- 
ing establishments. 


Charities: Dallas has the Community Chest system of 
administering charity funds, concentrating money-raising 
efforts in one annual campaign. In the last four years 
(1942-1945, inclusive) Dallas has raised an average of 
$1,675,192 per year for the Community Chest. In recent 
years, it has always been one of the first major cities in 
the nation to exceed its Community Chest goal. 

The only other major annual money-raising effort in 
Dallas is that of the Dallas County Chapter, American 
Red Cross. In the last four years, Dallas has raised an 
average of $798,045 per year for the Red Cross. 


Churches: All important denominations are represented 
in Dallas’ 400 churches. Many of the church buildings 
are outstanding architecturally. Important administrative 
functions of the Baptist and Methodist churches are located 
in Dallas. Dallas is the Diocesan seat for both the Catholic 
and Episcopal churches, and is the city of residence for 
one of the Bishops of the Methodist Episcopal Church. The 
Methodist, Baptist, Presbyterian and Catholic churches have 
retail book stores in Dallas. 


Clubs: Country clubs include Brook Hollow; Dallas 
Country Club; Glen Lakes Golf and Country Club; Lake- 
wood Country Club; and the Columbian Club. Downtown 
clubs include the City Club, Dallas Athletic Club, Dallas 
Petroleum Club and the Variety Club of Texas. The 
Dallas Woman’s Club and the Dallas Federation of Wom- 
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en’s Clubs both havé handsome buildings with beautiful 
club rooms. ' 
Outstanding musical shows and plays are presented in 
downtown theaters and in the State Fair Auditorium. Ice 
shows are held at the State Fair Ice Arena. Ballets, famous 
musicians and lecturers are included in the annual Civic 
Music Association and Community Course seasons. The 
Dallas Athletic Club and several of the women’s clubs 
bring artists, dancers and lecturers to Dallas at frequent 
intervals. The Symphony Orchestra is outstanding. 


Communications: Few cities in America can equal Dal- 
las’ communications facilities. It is the third largest tele- 
graph center in America; is one of America’s six division 
headquarters in the telegraph system; and is one of the 
eight regionally located telephone toll centers. 

Western Union Telegraph Company’s facilities at Dallas 
provide direct wire facilities to all the principal cities of the 
United States and cable connections to the entire world. 
The Dallas facilities handle an average of more than 5,500,000 
telegrams per month, and employ more than 1,500 persons. 
Only New York and Chicago outrank Dallas, among all of 
Western Union’s installations. 

It is significant that Dallas was the first city in America 
in which Western Union installed a complete, automatic 
telegraph switching system, making it possible for all of 
the Western Union branch offices, leased wire and telemeter 
subscribers to send direct to destination without manual 
relay through the main telegraph operating room. 

The Bell Telephone System’s regionally-located toll 
centers are in Dallas, Atlanta, New York City, Chicago, 
St. Louis, Denver, Los Angeles and San Francisco. The 
telephone system provides direct lines from Dallas to all 
principal cities in America, and, through the inter-connect- 
ing toll centers, rapid service to every population center 
in the country. Dallas is also a TWX switching center 
in the Bell system. | 


Cotton Market: Dallas is ‘the Nation’s leading spot 
cotton market. The Dallas Cotton Exchange members aver- 
age handling 2,000,000 bales annually. 


Entertainment Center: For generations, the Southwest 
has come to Dallas for entertainrnent—ranging from op- 
erettas during the summer season and Metropolitan opera 
productions each Spring to rodeos, road shows of all types, 
and night clubs. 

There are 52 motion picture theaters in Dallas, including 
numerous de luxe suburban houses. 

Dining and dancing spots are numerous. Both of the 
major downtown hotels have dining rooms which feature 
popular dance orchestras and floor shows, one with ice 
shows. 


Financial Center: The volume of banking business in 
Dallas has always exceeded the total for any other South- 
western city. The eleventh district Federal Reserve Bank 
is an important factor in Dallas’ growth as a financial cen- 
ter, but the basic reason for Dallas’ leadership in banking 
business is the concentration here of a majority of the 
Southwest’s distribution facilities for consumer goods. 

The three largest banks in Dallas in 1945 ranked among 
the 150 largest in the nation. One of them ranks 56th, the 
second 76th, and the third 125th in the nation. The combined 
capital, surplus and undivided profits of the banks in Dallas 
totaled $57,555,947.82 on December 31, 1945. On that date, 
Dallas banks reported total deposits of $1,091,403,025.06, 
exceeding all other cities of the South and Southwest. 


Fuel: Natural gas is a universal fuel in Dallas. The ab- 
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sence of soot and smoke make Dallas one of the cleanest 
and most healthful cities in the country. 


THEATERS AND CLUBS PROVIDE A GAY AND DIVERSIFIED NIGHT LIFE 





Hotels: Dallas’ principal downtown hotels have a com- 
bined guest capacity of 3,000 rooms. Plans have been 
anounced for two new, major hotels and several smaller 
hotels. 


Insurance Center: Dallas is one of the leading insurance 
centers in America. Legal reserve life insurance companies 
with home offices in Dallas have a combined total of 
$1,056,088,391 insurance in force, and combined assets 
of $200,090,408. Fire and casualty insurance companies 
with home offices here have combined assets of $50,196,000. 
In 1944, their combined total of premiums written 
amounted to $27,994,000. In addition, scores of out-of- 
state insurance companies maintain regional or state of- 
fices in Dallas. Several of the largest have Southwestern 
departments at Dallas that perform home office functions. 
Most of the large Eastern life companies have loan offices 
or agencies in Dallas to invest large sums of capital in this 
area. 


Medical-Hospital Center: There are a number of Dal- 
las physicians, surgeons, dentists and specialists of world 
renown. The Dallas County Medical Society has 612 mem- 
bers; the Dallas County Dental Society approximately 225 
members. 

Dallas is particularly noted as a medical research center. 
The Southwestern Medical Foundation at Dallas specializes 
in research on diseases and health problems of particular 
importance to the Southwest. It operates the Southwestern 
Medical College, one of the three fully approved medical 


colleges in Texas (one is supported by tax funds). In 
1945, Dallas raised $1,300,000 as a five-year operating 
fund for the Southwestern Medical College, to insure its 
continuing operation at the highest possible standards. 
There are 76 hospitals in Texas approved by the Ameri- 
can College of Surgeons. Twelve—or 16 per cent—of those 
hospitals are in Dallas. In number of approved hospitals, 


Dallas outranks the second city of Texas by a margin of 
four hospitals. 

Texas has three general hospitals of 500-bed capacity— 
one in Dallas, one in Houston and one in Galveston. The 
Journal of the American Medical Association reported that 
in 1944, the 500-bed hospital in Dallas admitted 20,357 
patients; the 500-bed hospital in Houston, 9,024; and the 
500-bed hospital in Galveston 7,274. The 500-bed hospital 
in Dallas ranked 95th among all general hospitals of the 
nation in size, yet it was 13th in number of patients ad- 
mitted in 1944, 10th in number of: babies born, and 8th 
in number of operations performed. 

The medical and dental professions in Dallas are housed 
in the 19-story Medical Arts Building and other downtown 
office buildings, and in several large clinics in the residential 
sections of the city. Construction is scheduled to start 
during 1946 on an annex to the Medical Arts Building, 
increasing its floor area by 50 per cent. 


Municipal Government: Dallas has the council-man- 


‘ ager form of city government. Political party affiliations do 


not enter into municipal government, councilmen being 
nominated without regard to national party afhliations. 


Museums: The principal museums are located on the 
State Fair of Texas grounds. They include the Texas Hall 
of State, in which the Dallas Historical Society main- 
tains a museum; the Aquarium; Natural History Museum, 
with habitat groups of Southwestern wild animals and 
birds; the Fine Arts museum, with a collection of paintings 
and statuary valued at more than $2,000,000; and the 
Horticultural Museum. 


Music: Dallas is recognized as a leading musical center. 
The Dallas Symphony Orchestra, reorganized in 1945 under 
the direction of Antal Dorati, is nationally famous. The 
Schools of Music at Southern Methodist University and the 


STATE FAIR OF TEXAS: PLAYGROUND AND SHOW WINDOW OF AN EMPIRE 








Hockaday School. make notable contributions to Dallas’ 
prominence in this field. 


Newspapers: There are two daily newspapers, one morn- 
ing and one afternoon, and both with Sunday morning 
editions. They are the Dallas Morning News and the Daily 
Times Herald. In December, 1945, they had a combined 
total daily circulation of 267,604. 


Oil Center: Hundreds of independent oil operators, 
many of them with interests in all the major Mid-Continent 
fields, make their headquarters in Dallas. The city is also head- 
quarters for drilling contractors, lease and royalty brokers, 
and allied interests. The headquarters of Magnolia Pe- 
troleum Company, the Southwestern division of the Sun 
Oil Company, and the domestic production and pipe line 
divisions of the Atlantic Refining Company are in Dallas. 
Home offices of the Oil Well Supply Company and Conti- 
nental Supply Company are also here. There are scores of 
specialized oil industry services, from firms dealing in oil 
well mud to one specializing in directional drilling, with 
headquarters in Dallas. Two of the industry’s important 
magazines, The Petroleum Engineer and Drilling, are pub- 
lished in Dallas. The Texas Company has a large refinery 
here. 

Of particular importance is the concentration in Dallas 
of a number of world-renowned petroleum geologists and 
geophysicists. The large geophysical laboratories of these 
firms are important assets to the entire petroleum industry. 


Schools: Dallas public schools have the highest ratings 
attainable. The public school system (including units of 
the Highland Park Independent School District) has 69 
elementary schools; 5 junior high schools; 10 senior high 


schools, including Crozier Technical high school; a trade 
school, the Dallas Vocational School, and an evening school 
for adults. 





CLIMATE AND BACKGROUND MAKE DALLASITES A SPORTS-LOVING PEOPLE 





There are also 23 parochial schools, and eight parochial 
high schools, Pied 

Miss Hockaday’s School for Girls and the Hockada 
Junior College is one of the best known, best equipped 
preparatory and finishing schools for girls. Terrill School 
for Boys gives preparatory and junior college courses, Other 
private schools include Dallas Country Day School for 
Boys, elementary; Texas Country Day School, preparatory; 
Ursuline Academy for Girls; and the Jesuit High School. 

Southern Methodist University is one of the Southwest’s 
finest universities. It has schools of Theology, Business 
Administration, Law, Music and Engineering in addition 
to its Graduate School and College of Arts and Sciences. 
It also operates Dallas College, a downtown university pro- 
viding both day and evening classes and correspondence 
work. In 1944-45, S.M.U. had a total net enrollment of 
4,376. ite] 

The Southwestern Medical College of the Southwestern 
Medical Foundation has an average annual enrollment of 
more than 200. 

The Baylor University Dental College and School of 
Nursing are located at Dallas in conjunction with Baylor 
Hospital. In 1944-45, these schools had a combined net 
enrollment of 560. 

The Dallas Theological Seminary has an average annual 
enrollment of 121. 

In addition to business and trade school instruction in 
the public schools, there are a number of private schools 
giving instruction in stenography, bookkeeping, account- 
ancy, printing and various crafts. 


State Fair of Texas: The State Fair of Texas was 
founded in 1886. The State Fair grounds comprise 195 acres, 
two miles from the central business district. Improvements 
on the grounds represent an investment of more than $15,- 
000,000. It is a year-round cultural and amusement center. 

The Fair has underway an $850,000 reconversion and 

















expansion program in preparation for the first post-war 
fair in October, 1946. 


Transportation: Air, rail and highway transportation 
systems have developed their schedules and services to ac- 
commodate Dallas’ dominant distribution interests. Passen- 
ger services as well as freight facilities have been geared to 
the tempo of Dallas business and industrial requirements, 
more than to any other Southwestern city’s requirements. 

American, Braniff and Delta airlines presently serve 
Dallas. In December, 1945, applications for various routes 
into Dallas were pending before the Civil Aeronautics Ad- 
ministration from Chicago and Southern, Continental, East- 
ern, Essair, Midcontinent and National Airlines. 

Three lines serving Dallas had a daily combined total 
of 56 scheduled arrivals, and 56 scheduled departures, in 
December, 1945. Their schedules provided direct service 
from Dallas to the following terminal points: Los Angeles, 
Denver, Chicago, Detroit, Cleveland, New York, Boston, 
Savannah, Atlanta, New Orleans, Houston, Brownsville, 
Laredo and Mexico City. 

Beginning early in 1946, as soon as new and larger 
equipment is available, non-stop airline service will be 
provided from Dallas to Los Angeles, Denver, Chicago, 
New York, Atlanta, New Orleans, Mexico City and Texas 
points, 

The railroads serving Dallas are: Burlington Lines, Cot- 
ton Belt Route, Frisco Lines, Santa Fe Lines, Kansas City 
Southern Lines, Missouri-Kansas-Texas Lines, Rock Island 
Lines, Southern Pacific Lines, Texas Electric Railway Co., 
and Texas and Pacific Railway Company. 


Home offices of the Texas & Pacific, the Missouri-Kan- 
sas- Texas Lines of Texas, and of the Texas Electric Rail- 
way are in Dallas. 

Dallas has excellent bus line connections to all principal 
Cities, 


... AND A TOUCH OF THE REAL WEST IS ALWAYS AVAILABLE 





There are 44 common carrier freight lines providing 
service from Dallas to all sections of America, and every 
principal town in the Southwest. 


Water Supply: The Dallas water supply comes from the 
city’s Lake Dallas, in Denton County, with storage capacity 
sufficient to supply a city of three quarters of a million popu- 
lation. The pumping and filtration plant has a daily capacity 
of seventy-five million gallons and plans call for expansion, 
during 1946, to a capacity of 100,000,000 gallons daily. 
Lakes planned as a part of the Trinity River conservation 
project will give the city large reserve water supplies on 
which to draw at any time they may be needed. 

In all parts of the Dallas district an abundance of 
artesian water is available at depths of a few hundred to 
some three thousand feet, depth of wells being determined 
by surface elevation and the quantity of water required. 
Many industries in the outlying districts drill their own wells. 


Zoning: Dallas has a comprehensive zoning ordinance 
that protects residential property from commercial en- 
croachment and sets up clearly defined uses for property 
within prescribed areas. 

A number of desirable areas have been zoned for in- 
dustry, prescribing the types of operations permitted in 
each district, so that industries may safely choose sites in 
keeping with the usage required by the manufacturing 
operations. 
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One of the largest industries in Texas is the manu- 
‘dela iUigiileMelilo Ml elgele-s +] ile Moh mm colole Melle Mell (tel elgeleltlare 
which employs 29,471 wage earners at an annual 
wage of $30,432,636, according to the last census of 
manufacturing. The value of this vast industry before 
the war was $449,815,747, of which $107,359,449 
represented the values added by manufacturing. 


Urol mt ololoL dine coll ewmilleliMelilelile mm Kb CoM meolete ms late the 
tries. Before the war, this industry, with its large meat- 
rololea 4]ile mm ol lolibewm olacteltlollile Mo MEP 4-1o] )(-Mrtilola- Moh am aT: 


nation’s meat supply, employed 4,614 workers with 
an annual wage of $6,025,714. The value of its prod- 
ucts, after manufacturing, were $98,869,429. 


Although Food Industries are among the oldest in 
Texas, they are also among the newest. During the past 


INDUSTRIES 
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the production of dairy products and in the 
canning, preserving and quick-freezing of fruits 
relate MmZ-tel-the] (+3 


The facilities and the output of Texas’ Food 
Industries were greatly expanded during the 
war, and this expansion, together with the war- 
time improvement in manufacturing processes, 
no doubt will give great impetus to the devel- 
opment of this great industry in Texas and 
provide many post-war jobs for Texas people. 


The Texas Employers’ Insurance Association, 
Texas’ largest writer of Workmen's Compensa- 
tion Insurance, salutes this great industry, and 
feels confident that this great food-producing 
state, with its many food-processing plants, will 
play on important part in supplying the post- 
war needs of a hungry world. 


TEXAS EMPLOYERS INSURANCE ASSOCIATION 


Home Office: DALLAS * District Offices in: ABILENE » AMARILLO » AUSTIN » BEAUMONT + CORPUS CHRISTI « DALLAS + EL PASO - FORT WORTH 
GALVESTON + HARLINGEN + HOUSTON - LUBBOCK + MIDLAND + PORT ARTHUR + SAN ANTONIO + SHERMAN + TYLER - WACO - WICHITA FALLS 
HOMER R. MITCHELL, Chairman of the Board A. F. ALLEN, President 
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dustries at costs lower than those of most cities, and with a 
dependability which has long since become a by-word. 


Public transportation is provided by the Dallas Railway 
and Terminal Company, using combinations of street cars, 
trackless trolleys, and both local and express motorbuses. 

Electric power is provided by the Dallas Power and Light 
Co. from its two generating stations with a combined net 
capability of 148,000 kilowatts. In addition, in event of 
emergencies or other needs, the Dallas Power and Light Co. 
can draw upon the inter-connecting power transmission net- 
works of the Texas Power and Light Co., whose generating 
stations have a combined net capability of 233,590 kilowatts, 
and other power sources of the Southwest. 

Gas for fuel and industrial purposes is provided by the 
Dallas distribution system of the Lone Star Gas Company, 
whose pipe lines into the Dallas area have a total daily capac- 
ity in excess of 125,000,000 cubic feet of natural gas of 1,060 
B.T.U. per cubic foot. 

The Southwestern Bell Telephone Co., with both its Texas 
headquarters and its regional toll center in Dallas, provides 
telephone service. 

Each of these utility companies is privately owned and 
privately managed, operating under long-term franchises 
granted by the City of Dallas. The City of Dallas, through 
the Supervisor of Public Utilities, exercises rate-making and 
auditing control over the properties to insure fulfillment of 
the terms of the franchises. 

Each of these companies owns and occupies a substantial 
office building in downtown Dallas. 

Water service is furnished by the City of Dallas Water 
Department (municipally owned). The supply comes from 
Lake Dallas, located approximately 25 miles north of Dallas. 
White Rock Lake, located within the city limits, serves as an 
emergency reservoir. 

Detailed information on the rates of Dallas utility services 
follows: 


ELECTRIC POWER RATES 


Residential Service 
The rates for residential electrie service, which except for 
the minimum charge are the same throughout the area served, 
are as follows: 
Minimum net monthly bill for the urban area, in- 


cluding 12kwh . . . . . a ee 
Minimum net monthly bill for du oleiatiies area, 
including 12kwh . .. . . 85c 


Net charge for energy in excess of 12 kwh penne 
by the minimum bill—applicable in all areas: 

3.5 per kwh for the next 55 kwh 

2.5¢ per kwh for the next 100 kwh 

1.5¢ per kwh for all additional kwh 


Small General Service 
The electric rate for small general service is the same 
throughout the area served and is as follows: 





HALLAS UTILITY RATES 


Utility services are delivered to Dallas residents and in- 





Initial net monthly charge, including 12 kwh. . . 50c 


Net charge for energy in excess of 12 kwh covered 
by the initial net monthly charge: 


3.5c per kwh for the next 300 kwh* 
2.5c per kwh for the next 660 kwh* 
1.5¢ per kwh for the next 4,000 kwh 
0.8c¢ per kwh for all additional kwh 
*For each kw of demand in excess of 3 kw, add 60 
kwhs to the 3.5c block and 75 kwhs to the 2.5c 
block. 


The minimum monthly bill is based on the con- 
nected load. 


Power and Light Service 

The rate for small power and light service is usually ap- 
plicable to loads of 9 kw and over and the rate for larger 
power and light service is usually applicable to loads of 110 
kw and over. These two rates are as follows: 


Small Power and Light Service 


Monthly demand charge: 
$12.00 net, first 12 kw, or less, of demand 
0.75 net, per kw all additional kw of demand 


Monthly energy charge: 
2.5c net per kwh first 60kwh per kw of demand 
2.0c net per kwh next 1,000 kwh 
1.5c net per kwh next 4,000 kwh 
0.8c net per kwh all additional kwh 


Large Power and Light Service 


Monthly demand charge: 
$225.00 net, first 100 kw, or less, of demand 
1.25 net per kw all additional kw of demand 


Monthly energy charge: 
0.8 cnet per kwh first 45,000 kwh 
0.6 c net per kwh next 45,000 kwh 
0.45¢ net per kwh all additional kwh 


All of the above rates provide for possible adjustment 
based on the “All Commodities” Index published by the 
United States Department of Labor, and an adjustment 
based on certain new or increased taxes assessed against the 
utility. In addition, power and light service rates provide for 
possible adjustment based on the cost of fuel used in the 
utility’s generating stations. 


Typical industrial electric power bills in Dallas 
are lower than those for comparable industries in 
such recognized industrial centers as Detroit, In- 
dianapolis, Milwaukee, Baltimore, Atlanta, Akron, 
Grand Rapids, St. Louis, New York, Toledo, Day- 
ton and Flint. 

Industrial power bills in Dallas are as low, or 
lower, than comparable consumption costs in any 
other major city of the Southwest. 
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—lIllustration courtesy Miami (Fla.) Daily News. 


There's one bright spot in the cost of living picture today. While 
most living costs have steadily climbed the past few years, electric rates 


have gone down and down. 


While many other prices are still going UP, electric service in Dallas 


is cheaper than ever before. 


Increased use of electricity and sound business-management have en- 
' abled us to bring you an ample supply of reliable electric power... 


at rates that have steadily decreased. 


Electricity, your greatest servant, remains your greatest bargain. 


| DALLAS POWER & LIGHT COMPANY 


* Our 29th Year as a Citizen # spiotannees Peete 
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GAS RATES 
Domestic and Commercial Rates 
Per MCF 

Gross Net 
First 1,000 cu. ft. monthly $1.389 $1.25 
Next 2,000 -667 -60 
SO I site he eee .612 55 
ECG UI 8a See te Ee 556 50 
We PMO eaters ve a 445 -40 
Allin excess of 100,000 . . . . 389 35 


Minimum monthly charge, 50c. 


Industrial Gas Rates 


CLASS A—This schedule applies to gas used under con- 
fectioners’ kettles and deep fat kettles, when used in factories 
for the wholesale manufacture of candy, icings and potato 
chips, and to gas required for any use specified in Classes I, 
II, Ill, IV, V, hereof, when used in combination with gas 
used under confectioners’ kettles and deep fat kettles in the 
manufacture of candy, icings and potato chips: 


Per MCF 
First 80,000 cu. ft. monthly . 55.56c 
Next 120,000 . 44.45¢ 
Next 200,000 . 38.89¢ 
Next 200,000 33.33c 
Next 400,000 . .. . 27.78c¢ 
All in excess of 1,000,000 22.22c 


Minimum monthly charge, $40. 


Bill subject to a discount of 10 per cent for payment 
within ten days from date of monthly billing. 


CLASS I—This schedule applies to gas used for internal 
combustion engines and as fuel for the melting of aluminum, 
cadmium, lead, magnesium, tin, or zinc and to gas required 
for any use specified in Classes II, III, IV, V, hereof, when 
used in combination with gas used in internal combustion 
engines or for the melting of aluminum, cadmium, lead, mag- 


nesium, tin, or zinc. 


Per MCF 
First 80,000 cu. ft. monthly . 55.56¢ 
Next 220,000 Ni 31.12¢ 
Next 200,000 25.56c 
Next 500,000 . ‘ 20.00c 
All in excess of 1,000,000. 16.67c 


*finimum monthly charge, $15. 
Bill subject to a discount of 10 per cent for payment 
within ten days from date of monthly billing. 


CLASS II—This schedule applies to gas used as fuel under 
boilers in central steam heating plants for heating office build- 
ings, apartment buildings, factories, stores, churches, hospi- 
tals, schools, theatres, auditoriums, hotels and public build- 


ings: 


Per MCF 
55.56c 
30.56c 


First 80,000 cu. ft. monthly . 
Next 220,000 
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25.00c 
20.00c 
16.67c 


Next 200,000 
Next 500,000 
All in excess of 1,000,000 
Minimum monthly charge, $40. 
Bill subject to a discount of 10 per cent for payment 
within ten days from date of monthly billing. 


CLASS IlI—This schedule applies to gas used for heating 
purposes in or under steam and hot water boilers, hot air fur- 
naces (except in residences) , in curing, drying and enameling 
chambers, ovens and kilns, in cyanide furnaces, hot oil tem- 
pering baths, heat treating furnaces, hot bath cleaning ket- 
tles or tanks and core drying when used industrially in the 
fabrication of steel, cast iron, brass, copper, or alloy in steel 
plants, foundries or machine shops, in brick and pottery kiln 
furnaces, brick bake furnaces, cement kilns, glass furnaces, 
refinery stills, iron foundries and steel works for manufac- 
turing and industrial purposes: 


Per MCF 
First 80,000 cu. ft. monthly 55.56c 
Next 420,000 22.23c 
Next 1,000,000 20.00c 
All in excess of 1,500,000. 16.67c 


Minimum monthly charge, $75. 
Bill subject to a discount of 10 per cent for payment 
within ten days from date of billing. 


CLASS IV—This schedule applies to gas used for fuel under 
steam boilers for power purposes, for heating purposes in or 
under steam and hot water boilers (except in residences) , in 
brick and pottery kiln furnaces, brick bake furnaces, cement 
kilns, glass furnaces, refinery stills, iron foundries and steel 
mills for manufacturing and/or industrial purposes: 


Per MCF 
First 80,000 cu. ft monthly 55.56c 
Next 420,000 22.23¢ 
Ail in excess of 500,000 . 16.67c 


Minimum monthly charge, $125. 
Bill subject to a discount of 10 per cent for payment 
within 10 days from date of monthly billing. 


CLASS V—This schedule applies to gas used for fuel under 
steam boilers for power purposes, for heating purposes in or 
under steam and hot water boilers (except in residences) , in 
brick and pottery kiln furnaces, brick bake furnaces, cement 
kilns, glass furnaces, refinery stills, iron foundries and steel 
mills for manufacturing and/or industrial purposes: 


Per MCF 
First 500,000 cu. ft. monthly 22.23¢ 
Next 500,000 16.67c 
Next 5,000,000 13.89c 
Next 9,000,000 ... . 12.78c 
All in excess of 15,000,000 . 11.12c 


Minimum monthly charge, $175. 
Bill subject to a discount of 10 per cent for payment 
within ten days from date of billing. 
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WATER RATES 


The minimum monthly rate for all water and sewer service 
within the city limits of the City of Dallas, and for industries 
outside city limits, furnished through meters of the following 
sizes, shall be as follows: 


ae 5s bn eS ue $ 0.65 
ag. RS es ee a 1.50 
a a ee pe one ae eee 2.25 
EN OSS a a tas ae 4.50 
3. Pe ee oe ee ae 7.50 
a), a ee 
2. eee eS 
Pee boa Ke oes ee ee 
ae sc ee 8 we ek eS Se 
ene ee Oe eS ie 


Each customer served through a meter of the size serving 
any premises shall be entitled to the use of water at the regu- 
lar published schedule to absorb the minimum charge and 
shall pay for the excess at the regular schedule applicable for 
such water service. 


The City of Dallas, subject to the approval of the City 
Council, will provide water service to commercial firms out- 
side of the city limits whenever there is a nearby water main. 
The City of Dallas will extend water and sewer mains to 
industrial establishments located outside the city limits, 
charging the industrial plant the actual costs of such ex- 
tensions. Then, as other consumers tie in to these extensions, 
the city will charge them their pro-rata shares of the cost and 
reimburse the industry which bore the original cost. 


The following schedule of rates or prices shall be charged 
in proportion to the amount of water used as shown by said 
meter, to all consumers within the city limits, using both the 
water and sewerage service, to-wit: 


First 2,000 gallons for $0.65 net per M gallons 
Next 3,000 gallonsat .30 net per M gallons 
Next 5,000 gallonsat .29 net per M gallons 
Next 40,000 gallonsat .255 net per M gallons 
Next 50,000 gallonsat .24 net per M gallons 
Next 400,000 gallonsat .21 net per M gallons 
Next 500,000 gallonsat .18 net per M gallons 
Next 1,000,000 gallonsat _.15 net per M gallons 
Next 1,000,000 gallonsat _.11 net per M gallons 
All over 3,000,000 gallons 

permonthat .10 net per M gallons 


For commercial and industrial uses only, where water is 
used in such manner as to provide a uniform load on the 
water works system, the following alternate rate is available 
at the option of the user: 


The first 1,000,000 gallons for the sum of $193.93 net, 
and all water used in excess of 1,000,000 gallons per month 
at the rate of eight cents, net, per 1,000 gallons. 


Minimum monthly bill under this rate is $200. 


The following schedule of rates shall be charged to con- 
sumers of sanitary sewerage facilities inside the corporate 
limits who are not water consumers of the City of Dallas: 


First 200,000 gallons at $0.040 net per M gallons 
Next 300,000 gallons at .035 net per M gallons 
Next 500,000 gallons at .030 net per M gallons 
Next 1,000,000 gallons at .020 net per M gallons 
Next 1,000,000 gallons at .015 net per M gallons 
All over 3,000,000 gallons at .008 net per M gallons 


The average rate per 1,000 gallons shall not be less than 
.01 net per thousand gallons. 


Mineral Analysis of Water 


Results in p.p.m. 
*Filtered 
Water 
ee a ee 
Iron and Alumina (FE,O,). . . . 2.5 
Bicarbonate (HCO,). . . .. . 0.0 
gk ae te Sar ee ae ee ee .08 
Aluminum (Al) . .-...-..' + 8 
Colclems (68) < 2... 2. ss: «: 6h ws BE 
Magnesium (Mg)... .... 1.4 
Sodium and Potassiumas NA . . . 17.7 
Cabeume(O0,). . +. 4. 1-5 
Selbhete fHe,). . . «ss ss o 
oS ee 
PUMSROE TING.) os 8 8's So we) RS 
Residue on Evap. 103° : ae. thee 
ee ee eee eee 
Phenol Alkalinity. . . . . . . 24 
Non-Carbonate Hardness . . . . 22 
ere eee 
i ee ee 
Eos se we tate a 8.4 
Alkalinity and hardness figures expressed in p.p.m. CaCO,. 
Average temperature filtered water, 66 degrees F. 
Average temperature Oak Cliff wells, 108 degrees F. 


ITEMS— 


* Average results five different analyses. 


PUBLIC TRANSPORTATION 


Street car, trackless trolley and motor bus fares are seven 
cents each. (Five fare tokens may be purchased for 30 cents, 
thus reducing the fare to six cents.) The only exceptions to 
these fares are for certain motor bus express lines into the sub- 
urban areas of the city, for which the fare is 10 cents straight. 


TELEPHONE SERVICE AND RATES 


Telephone service is provided by the Southwestern Bell 
Telephone Company. The following are flat, monthly rates: 


One-party line 
Dial PBX Trunks . 
PBX Stations 


Residential Service: One-party-line 
Two-party line 
Four-party line 


Business Service: .. $ 8.50 per month 
12.75 per month 


1.50 per month 


. $ 3.50 per month 
2.75 per month 
2.40 per month 


Dallas is one of the Bell Telephone System’s eight regional 
toll centers, other regional centers being located at New 
York, Chicago, St. Louis, Atlanta, Denver, Los Angeles and 
San Francisco. The Bell System’s cables provide direct lines 
from Dallas to all principal cities in America. 


TELEGRAPH SERVICE 


Dallas is the third largest Western Union telegraph center. 
It is one of six regionally-located division headquarters in the 
telegraph system. Other division headquarters are Chicago, 
San Francisco, Atlanta and New York City (2). It is also 
significant that Dallas was the first city in America in which 
Western Union installed a complete, automatic telegraph 
switching system, making it possible for all of the Western 
Union branch offices in Dallas to send direct to destination 
without manual relay through the main telegraph operating 
room. 
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IN DALLAS Last Month 


D. A. HULCY, president of the Lone 
Star Gas Company, has been elected to 
a two-year term as director at large of 
the Chamber of Commerce of the United 
States. 


Motor Coach Official. L. C. Burch, 
Jr., has been appointed vice president and 
general manager of Dixie Sunshine Trail- 
ways. He has been with the Dixie Motor 
Coach Corporation for 12 years, and was 
formerly executive assistant to the vice 
president. He started in the motor trans- 
portation business in Greenville, Texas, 
in 1934 as a night ticket agent in the 


Dixie Sunshine station. 
7 7 7 


MRS. RUTH FAIR, former Sports 
Shop buyer for Neiman-Marcus Com- 
pany, has been named to the newly created 
position of assistant to Executive Vice 
President H. Stanley Marcus in charge 
of fashion promotion. 





BUSINESS, RESIDENTIAL, 
INDUSTRIAL 


LOANS 


For Building, Buying, 
Refinancing or Repairing Business 
or Residential Real Estate at 
Lowest Interest Rates. 

FHA and GI Loans 
On New and Existing Homes. 


T. J. BETTES CO. 


Donald McGregor, Vice-President 
1215 COMMERCE C-8028 
South's Leading Mortgagee 
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GEORGE C. POWELL has been ap- 
pointed special agent in the Dallas agency 
of the New England Mutual Life Insur- 
ance Company, and will specialize in es- 
tate tax problems and business insurance 
for corporations and partnerships. 

7 if t 

CARROLL A. SINCLAIR, former 
counter intelligence agent for America 
in the Far East, has keen named sales rep- 
resentative at Dallas by Whiting-Adams 
Company of Boston, manufacturer of 
paint brushes, with his sales area includ- 
ing Texas, Oklahoma, Arkansas, and Lou- 
isiana. 

7 7 7 

JOHN L. EVANS has been named 
manager of the Dallas agency and the 
entire North Texas territory of South- 
land Life Insurance Company. 

7 5 A 7 

MISS HAZEL BAKER, formerly per- 
sonnel placement manager for Dallas em- 
ployment agencies for eight years, has 
purchased the A. & A. Employment Serv- 
ice, 191314 Commerce. 


oA 5 A t 


L. E. ASKEW has announced his as- 
sociation with A. H. GIST in the general 
practice of law, specializing in contracts, 
corporation affairs, real property, wills 
and domestic relations. 

LA y ry 

WILFRED G. BRUCE, formerly as- 

sistant cashier, has been elected cashier 


of the Highland Park State Bank. 


~ 





You CAN DEPEND 

ON GAYLORD BOXES TO DELIVER 
YOUR PRODUCT IN FACTORY- PERFECT 
CONDITION... 


{aty Researcher. H. Gifford Till, ad- 
vertising agency man for the last six 
years, has been appointed to the Mis- 
souri-Kansas-Texas Railroad’s newly cre- 
ated position of director, industrial and 
development, with headquarters in Dal- 
las. The appointment is another step in 
the expansion of the railroad’s industrial 
and development department, particu- 
larly in matters of industrial research, 
Donald V. Fraser, Katy president, said. 


The W. A. RINKER AGENCY of the 
State Life Insurance Company has moved 
to a suite in the Irwin-Keasler Building. 





CHAS. L. HENRY 
and Associates 


Registered Professional Engineer 
Industrial and Production Engineers 
Phone J-8-1686 


4302 McFarland Bivd. Dallas 
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Oil Group Counsel. Andrew M. Hows- 
ley of Albany, independent oil operator, 
has been appointed general counsel for 
the Texas Mid-Continent Oil and Gas 
Association. He will also supervise the 
association’s office at Dallas. 





on W. Col lins 


Horn-Williams Adding 
Parts and Service Unit 


A new $200,000 parts and service 
building is being constructed by Horn- 
Williams Motor Company, Dallas Ford 
dealer, which will have a frontage of 140 
feet on Olive, extending back along Fed- 
eral. The general offices, sales depart- 
ment, new car delivery service and the 
body and trim departments will occupy 
the space now being used by the service 
and parts department. 
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TOM P. HUNTER, JR., is the manager 
of the recently opened Finger Office 
Equipment Company, which has offices 
at 965 South Lamar. 
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JEAN H. DuBUQUE, former Army 
Air Forces specialist and technical ad- 
viser, has resigned as director of adver- 
tising and public relations for Lear, Inc., 
Grand Rapids, Mich., to become director 
of the newly created department of avia- 
tion for the City of Dallas. 
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Warehouse Stocks Available 


For Immediate Delivery 





Crinica Metats 


ADVISE US OF YOUR SURPLUS. WE HAVE A READY 
MARKET FOR THESE: MATERIALS 


STAINLESS STEEL 
SHEET-TUBING-BAR 
CHROME-MOLY STEEL 
CARBON STEEL 
ALUMINUM 

BRASS 

COPPER 








Medical College Dean. Brig. Gen. 
William Lee Hart, retired, former chief 
surgeon of the Eighth Service Command, 
is the new dean of Southwestern Medical 
College. General Hart has replaced Dr. 
Donald Slaughter, dean of students, who 
resigned, and also has assumed the ad- 
ministrative duties of Dr. Tinsley R. Har- 
rison, who has asked to be relieved as 
dean of faculty to devote time to research 
and teaching. General Hart had been with 
the Army Medical Corps since 1908. 





Printing Craft President. Thomas R. 
Masters, Jr., has been elected president 
of the Dallas Club of Printing House 
Craftsmen. Other officials are J. L. 
Smith, vice president; and C. M. Gober. 
secretary-treasurer. 














ATLAS MATERIALS, LTD. MARK LEMMON 
R. A. BRADFORD, Manager ARCHITECT 
General Offices and Warehouse Telephone 213 Tower Petroleum Bidg.—Dallas 
301 NORTH HAWKINS at PACIFIC Taylor-2778 Riverside 2540 
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At the Close of Business June 29, 1946 


ASSETS 


Cash on Hand and Due from Banks 
Loans and Discounts ‘ 
United States Securities Owned 
Stock in Federal Reserve Bank 
Other Stocks and Bonds 

Banking House 

; Furniture and Fixtures . 

Other Assets 


LIABILITIES 

Capital Stock 

Surplus Fund Pe 

Undivided Profits, Net . 

Reserved for Taxes, Etc. 

DEPOSITS: 
Individual .. wwe tlt tw Ct OTE 296,730.22 
ees ee embers . 1. 5 le tt 93,239,691.48 
U.S.Governmment .. ...... >» 37,717,034.46 





STATEMENT OF CONDITION 





. $103,128,904.07 
. 117,287,944.61 
. 102,834,266.13 


450,000.00 
1,926,695.34 
2,065,000.00 

231,204.61 

19,517.58 








$327,943,532.34 


-$ 7,500,000.00 


7,900,000.00 
5,100,114.03 
1,589,962.15 


306,253,456.16 
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$327,943,532.34 


First National Bank 


s 
I m Li) a Il de & MEMBER FEDERAL Deposit INSURANCE CORPORATION 











New Manager. Tom Camp has been 
named manager of the Dallas branch of 
Federal-Mogul Service, a division of Fed- 


eral-Mogul Corporation. The Dallas 


branch serves the territory from Pensi- 
cola, Florida, to Hobbs. New Mexico. 
7 f 7 


DR. OSCAR M. MARCHMAN has 


been elected president of the Dallas 
Academy of Medicine. Other officers are 
DR. HENRY L. RICE, vice president, 
and W. RAY SPEARS, secretary-treas- 
urer. 
. + 2 
JOHN E. MITCHELL, Dallas, has 
been appointed development chairman 
for the National Association of Manu- 
facturers in Dallas and northeast Texas. 
vy 7 g 
O. W. CLEMENT, formerly of the 
Kansas City office cf Universal C.LT. 
Credit Corporation, has been appointed 
vice president of the company in charge 
of the Dallas division. 
y y 3 A 
B. M. WHITTINGTON has _ been 
named district sales manager by the Car- 
nation Milk Company, with headquarters 
in Dallas, succeeding DESMOND NEIT- 
ZEL. 
v 3 A 7 
FRANK SCOTINO has been named 
chief of the propeller department at 
Southwest Airmotive Company. 





GRAYSON GIL 


Architect and Engineer 
306 Great National Life Building 
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LOOSE LEAF COVERS e EDITION BINDING 
**WIRE-O AND CERLOX PLASTIC BINDING" 
Ask Us or Your Printer 
AMERICAN BEAUTY COVER CO. 
2002 North Field Street R-5179 Dallas 











| 











[% 


Joins Southwest Airmotive. Fred W. 
Zellmer, formerly a member of the Army 


Air Forces, and a nationally known areo- 
nautical engineer and researcher, has 
joined the staff of Southwest Airmotive 
Company, Love Field, as coordinator of 
maintenance activities for the private 
flier. Mr. Zellmer was with the Air Trans- 
port Command as project engineer super- 
vising development of the B-24, C-87, 
C-74 and C-69. Recently he was chief of 
maintenance for all ATC aircraft. He is 
a licensed aircraft and engine mechanic 
and ground instructor. 


F Lae EC CROSS 


CALL T-9103 


FRANK PERRYMAN 
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3307 GASTON 
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Officers of New Bank. Walter F. Johnson, left, is vice president and cashier and 
Will C. Jones, Jr., is president of the Oak Lawn National Bank, Dallas’ newest 
suburban bank. Other officers are Ben H. Wooten, chairman of the board; and 
Harold F. Durr and F. G. Henry, assistant cashiers. W. Roy Compton is teller and 
Miss Jean Dodd is secretary. 

Directors of the bank, which was to open August 1, are Clayton Ayers, J. M. 
Bradshaw, B. B. Brown, George P. Cullum, Delmer David, Myron Everts, Fred F. 
Florence, Will C. Jones, Jr.. Dr. W. Gordon Maddox, Dr. R. B. McBride, A. H. 
Meadows, H. N. Pierce, J. P. Rice, L. J. Sharp, Eugene B. Smith, C. J. Tyson, C. P. 
Van Winkle, D. K. Woodward, Jr., and Ben H. Wooten. 

Located at 3110 Oak Lawn, the new bank is a member of the Federal Deposit 
Insurance Corporation and will be a member of the Federal Reserve System. Its 
$300,000 capital structure consists of $200,000 capital, $50,000 surplus, and $50,000 
undivided profits. 











MAJOR GENERAL RICHARD 
DONOVAN, former commanding officer 
of the Eighth Service Command, has 
been appointed assistant to the War 
Assets Administrator as co-ordinator of 
surplus property activities in the South- 





investment bankers, who recently re- 
turned from the armed services, is to be 
in charge of the municipal bond depart- 
ment of the firm. 


Contract Let for Second 
Wynnewood Home Group 

A construction contract for a second 
group of 425 homes in the $25,000,000 
Wynnewood development has been let to 
the A. Farnell Blair Company of Dallas 
by American Home Realty Company. The 
contract involves approximately $2,500,- 
000 for residences in the $6,500 to $8,500 
price range. 


Robert D. Goodwin 


ARCHITECT 


TELEPHONE LAKESIDE-5759 
4801 Lemmon 





Dallas, Texas 








CARL B. McKINNEY 
Dentist 


HOURS: 8:00 A. M. to 5:00 P. M. 
Closed on Sunday 


Location over Palace Theatre 


16212 Elm C-6327 








Fully-Paid Investment - 
Certificates Issued 
$100 to $5,000 


Insured by Federal Savings and Loan 
Insurance Corporation, Washington, D.C. 


METROPOLITAN BUILDING 
& LOAN ASSOCIATION 
1400 MAIN STREET R-5103 














west, with headquarters in Dallas. 
 F -¥ 
WINTON A. JACKSON, vice presi- 
dent of First Southwest Company, Dallas 


Immediate Delivery... 








on these high quality items: 


Real Estate . 


¢ Boilers 


—Joans — 





HOMES, APARTMENTS, AND 


BUSINESS PROPERTIES 7 
F.H.A., Conventional ¢ Sanding discs 

and G.I. Loans e 

Low interest—prompt, friendly service— e 


flexible programs to fit your require 
ments. Commitments on plans. 


MURRAY 


718 Republic Bank Building 


Telephone C-4358 2900 Main at Oakland 


























That’s what we all want and-that’s what GRIMES can give you 


Air compressors 


Bench and pedestal grinders 
¢ Electric hand drills 
Paint spraying equipment 


Flexible shaft machines 
Metal flexible hose 


New products are being added regularly. If you don’t see what 
you want here, call us at R-3816. 


GRIMES RUBBER COMPANY 


Dallas 1, Texas 
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MARC ANTHONY, former president 
of the Dallas Cotton Exchange, has been 
elected president of the Farmers and Mer- 
chants Warehouse and Compress Com- 
pany, succeeding W. A. BROOKS, JR. 

y 5 fs 

WILLIAM H. PIERCE, Dallas, has 
been elected president of Optimists In- 
ternational. 





RUTHERFORD CALCULATING SERVICE 


We figure inventory extensions, percentages, 
statistics, etc. Work done in your office or ours. 


BURROUGHS CALCULATORS FOR RENT 
1312/2 Commerce Phone C-4538 











**56 Years in Dallas” 


J. W. LINDSLEY & CO. 


Realtors 


Our 56 years’ experience in handling 
Real Estate in Dallas enables us to 
give quick and efficient service in fill- 
ing your needs 
We Specialise in Industrial Property 


1209 Main St. e Phone C-4366 











New Printing Partnership. Hal Newman, left, head of Texas Letter Company, and 
W. Frank Moffitt, owner of Moffitt Printing Company, have merged their businesses 
into a partnership. The new company, known as Newman-Moffitt Company, will 
combine commercial printing and letter service, including letterpress printing, lithog- 
raphy, multigraphing, mimeographing, and mailing. Mr. Moffitt will handle pro- 
duction, and Mr. Newman will be in charge of sales. 
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INDUSTRY KNOWS... 
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the value ofa good banking connection 


Industry learned early the value of bank capital... 


portance of placing its accounts in a bank to build credit for 
future needs. 
The teamwork and confidence resulting, enabled industry to 
grow from small enterprise to giants in the commercial field. 

In your plans of growth, have you considered the value of 
.to build 


opening an account with us, to build your credit . 
mutual confidence for future needs? 


Texas 


& TRUST CO. 


MAIN AT LAMAR 
MEMBER FEDERAL DEPOSIT INSURANCE CORPORATION 


the im- 





Aircraft Official. James J. Brophy has 
been elected secretary-treasurer of Lus- 
combe Airplane Corporation, succeeding 
Donald S. Grubbs, who resigned. Mr. 
Brophy was formerly assistant to the 
treasurer at Luscombe. 
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Designing Instructor. Mrs. Julie 
Marko Boger has been selected as the new 
designing instructor in the School of De- 
sign of Southern Methodist University, 
sponsored by the Dallas Fashion and 
Sportswear Center. Mrs. Boger, wh¥ has 
had more than 20 years of commercial 
design experience in New York City. 
came to Dallas three years ago after leav- 
ing New York and traveling throughout 
the United States looking for a city in 
which she would like to live. 











There is no finer Investment 
than fine Architecture 


J. MURRELL BENNET! 








heme ADVERTISING 
is sound selling directed to the 
present ... planned for the future. 


Louise Woop ALLEN 
Marie CALLAHAN 
Epwin J. Kartson 
Dave McConneE_i 
Switzer McCrary 
Mack J. McKee 














Howarp N. SmitH 


Rogers & Smith 
Advertising 
Established 1917 
1524 Irwin-Keasler Building—R-6044 
DALLAS CHICAGO NEW YORK 














DALLAS © AUGUST, 1946 


Dallas Firms Confused 
By Similarity of Names 


R. T. Whittle, director of Vocational 
Testing Laboratory, 201914 Main, has 
advised DALLAS that his company has 
no connection whatsoever with the so- 
called Vocational Guidance Bureau, 
whose head, William Gage Kensington, 
alias Gage Williams, was_ recently 
charged with theft of $39,000 from a Dal- 
las widow on a promise of marriage. 

“Because of the similarity in names, 
the two companies have been confused 
by some persons,” Mr. Whittle said. 
“There is absolutely no connection be- 
tween them.” 


Oe Ae 


DR. ELIAS STRAUSS, recently re- 
tired from the armed forces, has joined 
the faculty of Southwestern Medical Col- 
lege, and will teach in the departments 
of bacteriology and medicine. 








American Legion Leader. Sam Long 
of Dallas has been elected commander of 
the first division of the Texas Depart- 
ment, American Legion. His area com- 
prises roughly the northeast section of 


Texas. Mr. Long is past commander of 
the John Low-Joe Smartt Post No. 53. 
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--NEED NOT HOLD YOU BACK 





MEMBER 





FEDERAL 


Individuals and business firms who feel that the 
capital they need to realize on their opportunities 
is not obtainable, should talk over their proposition 
with one of our officers. Such a discussion may result 
in a plan whereby the needed capital is available 
on a basis that will assure success and pleasing 
profits. 


We are interested in discussing any legitimate 
business activity where a bank loan or any of our 
other services can be helpful. 





DEPOSIT INSURANCE 














CORPORATION 











Advanced by Times Herald. J. L. Wilson, left. and Roy McKinney, right, have 
been elevated to new positions in the advertising department of the Dallas Times 
Herald. Mr. Wilson, who joined the Times Herald staff in 1934 after serving several 
other Texas newspapers, has been moved up from assistant advertising manager to 
assistant director of advertising. Mr. McKinney, who operated his own advertising 
agency in San Antonio before going with the Times Herald 1] years ago, has been 
advanced from assistant advertising manager to local advertising manager. 





SHOW CASE AND FIXTURE 
MANUFACTURING CO. 


JIG@CA 1914 CEDAR SPRINGS @ DALLAS, TEXAS 


DESIGNERS & MANUFACTURERS 
OF STORE AND BANK INTERIORS 





Dallas Executive Staff 
Is Rearranged by Ford 


Reorganization of Ford Motor Com- 
pany’s nation-wide administrative setup 
has included revision of executive author- 
ity in the Dallas branch. A. E. Klemmed- 
son, formerly branch manager in Dallas, 
in charge of both the assembly plant and 
sales distribution, is now district sales 
manager for Ford, without the responsi- 
bility of plant production or Lincoln- 
Mercury distribution. 

C. F. Jessee, formerly plant superin- 
tendent, has been advanced to plant man- 
ager, with the additional duties of pur- 
chasing, industrial relations, and traffic. 
He is responsible directly to Ford head- 
quarters in Dearborn, Mich. O. McDon- 
ald will continue as comptroller in Dallas 
but will function under Dearborn super- 
vision. 

5 5 A 7 

TOM McHALE, advertising manager 
of DALLAS, has been elected first vice 
commander of the John Low-Joe Smartt 
American Legion Post No. 53. 

g  § q 

HOWARD R. MEYER, AIA architect, 
recently released from active duty as a 
major in the corps of engineers, has re- 
sumed the practice of architecture, with 
offices at 2907 Maple. 





ROLLINS & FORREST 
Consulting Engineers 


Praetorian Building 
Phone R-5026 Dallas 





AVAILABLE NOW 


Acousti-Celotex, the world famous perforated fibre tile and 
most widely used of all sound conditioning material, is 
available now. 


If you are planning new construction or if you suspect noise 
of impairing production or morale in your business now, 
sound condition with Acousti-Celotex. It can be quickly and 
quietly applied and can be painted repeatedly without harm- 
ing its efficiency. 


S. W. NICHOLS COMPANY 
Acoustical Jechnicians. and. Contractors. 


Dallas: T-3-2166 Houston: Capitol 6620 














FOR ACTION 
on REAL ESTATE 


Call 


LEKE 
GRIMES 


TELEPHONE 
L-4154 





a 


SPECIALIZING IN RESIDENTIAL, SUBUR- 
BAN, INDUSTRIAL AND BUSINESS PROP- 
ERTY, ALSO TOURIST COURT SITES. 


a 3519 Oak Lawn 
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Men's Sportswear Makers Organize. Mel Rose of the 
Mel Rose Manufacturing Company (center) is president of 
the newly formed men’s sportwear section of the Dallas Fash- 
ion and Sportswear Center, which has started with a charter 
membership of 10 men’s sportswear manufacturers. Other 
officers, left to right, are: Mark Hannon, executive secretary- 
manager; Sid Thompson, Frontex Company, first vice 
president; Marvin Boyd, Ripley Shirt Company, second vice 


president, and Frank H. Kidd, Graham-Brown Shoe Company, 
treasurer. 

In addition to the manufacturers of sportswear represented 
by the officers, the member firms in the new section include 
Sweet Manufacturing Company, Higginbotham-Bailey Com- 
pany, Byer-Rolnick Company, A. L. Silver, Haggar Company, 
Willard Hat Company, and Rolnick Hat Company. 
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Miss McCauley to Retire 
From Neiman-Marcus 


Miss Zula Lee McCauley, advertising 
director of Neiman-Marcus Company for 
26 years, has announced that she will re- 
tire from business within the year. Miss 
McCauley, who was formerly advertis- 
ing manager of the San Angelo Standard 
and was on the advertising staff of the 





Typewriters 
Adding Machines 
Repairs and 

97 Supplies 


SS S.L. EWING CO. 


1919 Main Street C-5401 Dallas 














RESIDENTIAL 
LOANS 


STATEWIDE LOAN SERVICE 
ON F.H.A. AND VETERAN 
PLANS 


SOUTHLAND | 
MORTGAGE COMPANY | 


908 Gulf States see: Phone R-8031 
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Dallas Morning News before joining Nei- LAURENCE R. MELTON has been re- 
man-Marcus Company January 1, 1920, elected chairman of the City Welfare 
will serve as advertising director until Board. L. N. BROMBERG is vice chair- 


her successor is appointed. man. 















Dealers—Save Money Here 
Up to 50% Discount 


First in Fluorescent’ | 


Made with our exclusive glass diffusing panels which | 
soften and diffuse the light without loss of efficiency— 
Over 300 styles and designs | 


INQUIRIES INVITED 
Tubes + Starters + Ballasts | 


BE SAFE—BUY OUR GUARANTEED FIXTURES 
as thousands of others have done, all thru the South 


Underwriters Approved 
DAYLIGHT at MIDNIGHT 


Central 3383 


Oldest Fluorescent Dealer in the South 


THT) 17147 Lae 


aS 





EQUIPMENT CO. 


918 COMMERCE STREET * DALLAS, TEXAS 
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HENRY ENGLISH -has been elected 
chairman of the Dallas.County Chapter 
of the American Red Cross. Other officers 
elected include S. J. HAY, vice chair- 
man; PAUL DANNA, treasurer; and 
WILLIAM D. McBEE, secretary. 

v 5 A 4 

Core Laboratories, Inc., have 
moved from Highland Park Shopping 
Village to 2151 Fort Worth Avenue. 











LONG TERM LOANS ON 
BUSINESS PROPERTIES 
$5,000.00 to $500,000.00 


THE MORTGAGE CORPORATION 


of Texas 
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In ANY Event 
SEND FLOWERS 


BURTON’S 
Orchids and Flowers 


3323 Oak Lawn Avenue 
CALL L-3161 


Operated by 
BOYD KEITH 





Tribute Paid Tom Braniff. As Catholic co-chairman of the National Conference 
of Christians and Jews, Thomas E. Braniff, president of Braniff Airways, was ap- 
plauded last month by several hundred Dallas churchmen and business leaders of 
all creeds for his exemplification of the tolerance and idealism which brought the 
National Conference into being. He was guest of honor at a dinner at the Dallas Ath- 
letic Club, presided over by R. G. McCord, vice president of the Dallas Chamber of 
Commerce. 

Pictured, left to right, are: The Most Rev. Joseph P. Lynch, Catholic bishop 
of Dallas, who pronounced the invocation; Mr. Braniff; Mayor J. Woodall Rodgers; 
Dr. Marshall T. Steel, pastor of the Highland Park Methodist Church, who intro- 
duced Dr. H. Roe Bartle, Presbyterian lawyer of Kansas City, principal speaker; 
and Dr. Israel H. Weisfeld, rabbi of Congregation Shaereth Israel, who gave the 





benediction. 














THOMAS, JAMESON & MERRILL 


ARCHITECTS AND ENGINEERS 


8 10 COLLEGE AVENUE 
DALLAS 1, TEXAS 











One of the Finest 


; Air Conditioning Systems at 
O y O 4 in Dallas 
STEAK HOUSE Northwest Highway ka : 








At Preston Road 


The Finest K. C. Steaks 


PHONE 
5-8-4519 
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Exchange Club President. Hugh A. 
Arthurs, American Radiator and Stand- 
ard Sanitary Corporation, has been elect- 
ed president of the Exchange Club of 
Dallas. Other officers serving from July 
to December 31, 1946, are Claude C. 
Arnold, vice president; and Arthur L. 
McKittrick, secretary-treasurer. Board of 

a control members are C. M. Van Zandt, 
ie £ eetast Arthur B. Elder, Douglas P. Fletcher, 


Personally Owned and Operated By CHARLES A. SCHECK George S. Knight, Frank Bacon, P. J. 
Formerly Catering Manager Adolphus and Baker Hotels Creadall and Bert J Jones 
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New Millinery Officers. New president of the millinery 
division of the Dallas Fashion and Sportswear Center is Ira 
Woods of Cedar Crest Hats, Inc., center. Other officers are, 
left to right: Mark Hannon, executive secretary-manager; 








Harold Bierner, Harold Bierner & Son, second vice president ; 
Sam Berger, Berger Millinery Company, first vice president, 
and Frank H. Kidd, Graham-Brown Shoe Company, treasurer. 








MRS. CHARLEEN McCLAIN, who 
has been doing newspaper and magazine 
work in Tennessee, has been named man- 


aging editor of Holland’s Magazine of _ service. 


MORRIS HITE has returned to Tracy- 
Locke Company, Inc. 
president, after 43 months in military 


JOHN R. HAYDEN, assistant in the 
Dallas County engineer’s office, has been 
named to co-ordinate county planning 
with the city’s Master Plan. 


, as senior vice 





Dallas, succeeding J. TOM MANN, who 
has been promoted to assistant general 
manager of Texas Farm & Ranch Pub- 
lishing Company, Inc. 
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In September Issue 


1911 Canton 
Riverside-5816 
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Formerly 
Rogers Printing Co. 
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DALLAS’ 
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EMPLOYMENT 
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R. 3476 3 TECHNICAL : 
Time Saved in Finding Right Employee l - 


With a Minimum of Interviews 


NO CHARGE TO EMPLOYER 
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GULF STATES BLDG. 


EMPLOYMENT SERVICE 





INVESTMENT 


KIRBY BLOG. 
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Terrace Building. How farmers can build terraces with 
their own equipment and thus avoid delays caused by waiting 
for county officials to find the time to do it with scrapers 
and other heavy machinery was explained last month during 
an all-day demonstration, utilizing 10 tractors and disk plows, 


on the farm of B. B. Owen. 


Sponsored by a subgroup of the Agricultural and Live- 
stock Committee of the Dallas Chamber of Commerce, the 
demonstration was witnessed by some 150 farm owners and 
operators in the Dixon Branch portion of the White Rock 
Creek drainage area, soil conservation authorities, and busi- 
ness men. Earl H. Varnell of Fort Worth, area conservation- 





—Denny Hayes Photograph. 
ist, United States Soil Conservation Service, told the gather- 
ing that land in the White Rock area was first broken by the 
plow in about 1860 and since that time an average of about 
one-fourth of the top soil has been washed away. 

C. E. Moncrief of Arlington, chairman of the Dalworth 
Soil Conservation District, and Dallas County Agent A. B. 
Jolley were speakers at a luncheon, with the Dallas Hardware 
& Implement Club as host. Several farmers signed agreements 
to get their land processed for terracing. 

The subgroup in charge of the demonstration comprised 
County Agent Jolley, Eugene Butler, T. L. Bradford, Jr., E. C. 
Inglish, and R. H. S. Henderson, chairman. 














BUSINESS MAN’S LUN 


WE ARE OPEN FOR LUNCH AT 11:30 
AND SERVE YOU FAST. A VARIETY OF 
COOKED MEATS, ENTREES AND FRESH 
VEGETABLES. 


3718 HALL AT OAK LAWN 





52 


HENRY GABLE is the new presi- 
dent of the Northeast Texas Chapter of 
the National Electrical Contractors’ As- 
sociation. Other officers are GEORGE 
HARRIS, vice president; C. M. COCK- 
RELL, treasurer; and LAWRENCE 
MARTIN, manager. Directors include T. 
C. SANDS, GEORGE HARRIS, ROY A. 
B. ALLEN, and JIM L. McCLURE, who 
is also a member of the national board 
of governors. 








and those 
dellclous 


Fast 
Service 






PHOTOSTAT PRINTS 





Southwestern Blue Print Co. 


1801 Commerce Street Phone C-8084 


















PAUL G. BENTLEY CO. 
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Morton Bigger John P. Costello, CLU Robert L. Maxwell 


Consistent Service 
to the Citizens of Texas.... 


We salute these Dallas agents who have qualified as 


LIFE MEMBERS 


of the 


TEXAS LEADERS 
ROUND TABLE 


Honor Group 
of the 


Texas Association of Life Underwriters 


At the Corpus Christi Convention in June this year, the Texas 
Leaders Round Table created a Life Membership for all Agents 
who qualify for the Round Table ten years, five of which are 
consecutive. These Dallas Southwestern Life Agents have quali- 
fied consecutively for ten years or more. Theirs is a record of 
consistent service to the citizens of Texas. 
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rn Life 


C. F. O‘OONNELL, PRESIDENT HOME OFFICE @ DALLAS 
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Aviation Division Formed. Organizing on a permanent 
basis last month to speed the city’s development as an aviation 
center, Dallas’ aviation industry elected L. H. P. Klotz, Lus- 
combe Airplane Corporation, right, as first president of the 
new aviation division of the Dallas Manufacturers’ and Whole- 


salers’ Association. Other officers shown, left to right, are: 
R. B. Kenty, Air Associates, Inc., second vice president; Mark 
Hannon, executive secretary-manager; Clyde V. Wallis, Mer- 
cantile National Bank, treasurer; J. W. Marshall, Gulf Aero- 
nautics, third vice president; and George W. Jalonick III, 


Southwest Airmotive Company, first vice president. 








New Name ~ New Location 
Watch for Our Ok Pn 
Announcement 1325525) aaa | 


In September Issue 





Formerly 
Rogers Printing Co. a 











These One the Labonatonies cS 


Currently, group training contracts are in force between I. C. S. and more than 

2,600 U. S. industries and railroads. Additionally, most individual students enroll | 

for courses connected with their present work. 

About 99% of the total 200,000 active students on our rolls are employed and about 

80% are adding to their knowledge in the fields currently engaging them. The 

majority of the remaining 20% are getting ready for tomorrow’s new lines of | 

endeavor. 

If it’s a training problem you have—apprentice training, job training, trade training, 

re-training, foreman and leadership training— it’s a familiar one to I. C. S. So 

why not let us take some of this off your shoulders? Just write Cooperative Training 

Division, International Correspondence Schools, Scranton 9, Pcnnsylvania, or call 

H-9235, local Division Office. 

INTERNATIONAL CORRESPONDENCE SCHOOLS | 

| E. LIVINGSTON, Division Superintendent 
| 1902 Forest, Dallas Phone H-9235 | 


(Offices in principal cities of the United States, Latin America, Canada and Great Britain.) 














Try This Number for Competent Help!... 


C-5181 


SACKS EMPLOYERS SERVICE 


Texas’ Oldest Employment Service 
180412 MAIN STREET 
Specializing in 
ACCOUNTANTS... SECRETARIES... OFFICE... SALES 
CLERICAL AND TECHNICAL HELP 
27 Year 


Serving Dallas Employers 
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EDWARD R. MAHER, Dallas Ford 
dealer, has been elected a member of the 
Automotive Engine Rebuilders Associa- 
tion of America, in recognition of his 
war efforts and the rebuilding of over 
10,000 Ford engines when new automo- 
biles were not available. 


t tA 5 


GULF AERONAUTICS, Love Field, 
has been named Dallas regional factory 
dealer for the Navion, a four-place per- 
sonal airplane manufactured by North 
American Aviation, Inc. 

5 v Sf 


SIDNEY LATHAM of Dallas, Texas’ 
representative on the Interstate Oil Com- 
pact Commission, has been named chair- 
man of the resolutions committee for the 
interstate group’s August meeting in 


Grand Rapids, Mich. 





Telephone 





DALLAS TRANSFER 


and Terminal Warehouse Co. 
(Established 1857) 


2nd UNIT, SANTA FE BUILDING 
Warehouse, Office and Display Space 
Moving—Heavy Hauling—Packing 
Agents for: 
H. & N. T. Motor Freight Line 
Lone Star Package Car Company 
Allied Van Lines, Inc. 


PHONE C-7111 
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FLORIDA 
POSTER 
GIRLS 


EARING Dallas-made sportswear, 
Florida’s Poster Girl octet cast the 
national spotlight on Dallas’ fashion mar- 
ket last month during a transcontinental 
air tour which brought the pretty teen- 
agers from St. Petersburg to Love Field 


for their first stop and three days of ° 


activities. 

Anna Stewart, awarded the title of 
“Miss Dallas” by a committee of Dallas 
judges, is pictured at top, left, being greet- 
ed upon her arrival by Mark Hannon, 
manager of the Dallas Manufacturers’ 
and Wholesalers’ Association. The wel- 
coming group also included J. B. Adoue, 
Jr., mayor pro tem, shown with Barbara 
Anne Minich; and Bernard L. Gold, head 
of Nardis Sportswear, Inc., who is pic- 
tured at bottom with the entire group of 
visitors from Florida. They are, left to 
right, June Hinds, Anna Stewart, Janet 
Ruth Crockett, Weston Jayne, Barbara 
Anne Minich, Gloria Casler, Virginia 
Williams, and Natalie Parramore. 

As a co-sponsor of the tour with J. E. 
(Doc) Webb of Webb’s City, Inc., St. 
Petersburg department store, Mr. Gold 
presented the Poster Girls with Nardis 
clothing, which they wore throughout 
their cross-country trip. He was also host 
to the visitors at a garden party at his 
home, Lupshire, on Preston Road. 

In the center photograph, the Florida 
Poster Girls are pictured trying on Dal- 
las-made Nylons from McGaugh Hosiery 
Mills, which were presented to them at a 
press luncheon sponsored at the Hotel 
Adolphus by the Dallas Chamber of Com- 
merce. Gifts also included boxes of 
“Chocolates from Kings for Queens,” 
Texas-made product of King Candy Com- 
pany of Fort Worth, being enjoyed by 
Becky Bowen, top, right, one of eight 
Dallas girls who served as official host- 
esses to the visitors from Florida. Miss 
Bowen was chosen as “Miss Nardis of 
Dallas” to accompany the Florida girls 
on the remainder of their trip. Presenta- 
tion of the gifts were made by Lawrence 
Pool of the staff of Herbert Rogers Com- 
pany, Dallas advertising agency, who said 
he wanted to express his appreciation for 
Florida hospitality during the period of 
his Army Air Forces training in that 
state as a fighter pilot. 

In addition to Miss Bowen, the Dallas 
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girls serving as hostesses, named by their 
respective high schools as queens to the 





Sl : 
—Photographs by Thomas K. Cone, Jr. 


Park Cities Musical Festival this spring, 


included Yvonne Leach, Dorothy March- 
(Continued on Page 59) 














ALBERT O. SCHNABEL and C. A. 
MERONEY, both Certified Public Ac- 
countants, have returned from the Army 
and Navy, respectively, to rejoin the Dal- 
las accounting firm of Fred F. Alford & 
Company. 





. CLOUD 


Employment Service 
“The Right Person for the Right Position” 


Since 1929 


Solve your personnel problems 


by calling... 


R-9581 


We have Executives, Office, Sales, 
and Technical help of all kinds. 


Your use of our interviewing 
room is invited. 
MRS. NELL B. CLOUD, Manager 


Liberty Bank Building 
DALLAS 1, TEXAS 


No Cost to the Employer 





Southwestern Institute. Two hundred and eight commercial organization exec- 
utives who enrolled for the classes of the Southwestern Institute last month at the 
Baker Hotel in Dallas received valuable tips from Mason Walsh, executive news editor 
of the Dallas Times Herald, for working with their community newspaper as one of 
the greatest assets of a Chamber of Commerce. Mr. Walsh, one of more than a score 
of speakers addressing the school, is pictured at bottom with James F. Chambers, 
Jr., left, managing editor of the Dallas Times Herald, and C. J. Crampton, general 
manager of the San Antonio Chamber of Commerce, right, who served as president 
of the institute’s board of managers. 

Pictured at top, left, is George W. Catts, executive manager of the Kansas City 
(Mo.) Chamber of Commerce. At top, right, are shown, D. Hodson Lewis, left, South- 
western regional manager at Dallas for the Chamber of Commerce of the United 
States, and H. J. Dollinger, assistant manager, who were in charge of arrangements. 

Eleven states were represented by the total attendance of 351, including 129 
first-year students, as compared with the largest previous registration of 136 in 1944. 














FULL TIME 


Advertising Department 


tt Part Time Cost 


Your Advertising and Public Relations 
planned and executed for you, against a 
backgound of with other 
clients successful selling programs. 


experience 


° Public Relauions 3 
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CTHE PERSONS J. CRANDALL CO 
Advertising and Public Relations 


1708! Commerce + Dattas + Central 6740 
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EXTRA PALE BEER 


DALLAS- FORT WORTH BREWING COMPANY 


w 
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LIGHTWEIGHT MOTORCYCLE 
IMPORTED FROM ENGLAND 


For going to school . . . for his personal transportation, generally . . . 








give him a James and independence from need of the family car. This remarkable 
little motorcycle, from England, weighs only 150 pounds 

for easy handling . . . is low and streamlined 

(he can touch the ground with his feet at will) and features two-wheel, 
internal-expanding brakes, for safety. 

The renowned Villier’s motor is quiet and efficient . . . gets 120 

miles to the gallon. Not a motorbike . . . a real motorcycle 


that operates for only a fraction of a penny per mile. 


$290 ius 7% sa 


1/3 Down 
Balance in 6 Months 





Pacific at Olive 


S. H. LYNCH & CO. . 


Sates « Parts « Sewice 
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Son Becomes President. S. P. Solom- 
onson, Jr., returned war veteran, has been 
made president of Dixie Disinfecting 
Company, succeeding his father, S. P. 
Solomonson, Sr., who becomes vice presi- 
dent of the firm. Minnie Solomonson has 
been named secretary-treasurer of the 
company. Mr. Solomonson, Sr., was re- 
cently elected vice president for the 
Southern states area of the National Sani- 
tary Supply Association. 


Florida Poster Girls 


(Continued from Page 55) 

ant, Mimi Oldham, Mary Nan Hudgins, 
Billie Jo Monk, Joan Turner, and Cath- 
erine Ross Sheppard. 

Each of the Dallas girls was given two 
complete outfits of Nardis sportswear. 

The activity schedule for the Florida 
Poster Girls included dinner in Hotel 
Adolphus’ Century Room, a personal ap- 
pearance on the stage of the Palace Thea- 
ter, and several radio broadcasts. A con- 
cluding event was a fashion show at 
Titche-Goettinger Company, with the 
Poster Girls modeling back-to-school 
Nardis sportswear. They left Dallas by 
special plane for Hollywood. 

The committee of judges selecting 
“Miss Dallas” comprised W. A. Green, 
Jr., representing Dallas retailers; Ger- 
trude Downey and Mr. Gold, represent- 
ing Dallas apparel manufacturers; Ira 
DeJernett, immediate past president of 
the Dallas Advertising League; Joe 
Cooper, president of the Dallas profes- 
sional chapter of Sigma Delta Chi, na- 
tional journalistic fraternity; and Clifton 


Blackmon, editor of DALLAS. 





WYATT C. HEDRICK 


Architect and Engineer 
519 W. Davis Telephone Madison 6185 
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Dale Miller 


(Continued from Page 7) 

citizenry, though the drive in Texas and 
elsewhere to provide new educational op- 
portunities for Negroes is a heartening 
symbol of the brighter world of the fu- 
ture. But any effort to impose racial 
equality by national legislation can only 
be interpreted, at this stage of our na- 
tional life, as an egregious domination 
of one section of our country by others 
politically stronger. It smacks of despo- 
tism, and it is dangerous. Even if it en- 
genders nothing worse, it seriously re- 
tards the patient and mutual effort of 
the good people of the South, both white 





and black, to work out their destinies in 
- dignity. 
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BUSINESS COLLEGE 
58 Years in Dallas 
Pl C- hi 
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How do you 
Measure 
a Friend? 


Of how many intimate friends 
can you say: 


He helped me establish economic 
security for my family. 


He brought me personal 
financial security. 


He gave me that priceless boon— 
peace of mind. 


Not many can boast such a friend 







































—yet every representative of SouTH- 
LAND LiFe offers these rare qualities 
of true friendship. Yes, a Southland 
representative is a friend whose word 
and counsel you can rely upon without 
reservation. They are men of good 
will, anxious to serve the men and 
women of their communities unself- 
ishly ... desirous of earning con- 
fidence and respect by means of render- 
ing a service of proved merit 

through Life Insurance. 


Only with life insurance can come 
genuine mental and economic 
security. See your SOUTHLAND Rep- 
resentative today and let him put you 
at peace with the world. 


Southland Lye 


W. C. McCord, President Home Office: Dollies 
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BUSINESS CONFIDENCE 


Built on Years of Service 


® Old firms like old friends have demonstrated their worth 
through long periods of prosperity and adversity. The firms 
listed on this page have served Dallas through the years. 
They are counted as “old friends” by thousands of satisfied 


customers in the Dallas Southwest. 


Established 


187¢ Hvev & xu 


Wholesale Hardware 
187 WAPLES-PLATTER 
COMPANY 
White Swan Fine Foods 
187 BOLANZ & 
BOLANZ 


Real Estate and Insurance 


1876 CHAS. L. DEXTER 
& CO. 

Insurance 

Oldest Agency in Dallas 


187 


Banking 


1876 20" 


Mortuary, Ltd. 
Funeral Service 


NATIONAL BANK 
OF COMMERCE 


1879 crarxe & courts 


Retail Stationers 
Lithographers, Printers and 
Engravers 





Established 
W. J. LAWTHER 


188 MILLS 


Manufacturers of Poultry and 


Stock Feeds 
SUTTON, STEELE & 


188 STEELE, Inc. 


Engineers and Manufacturers 
Specific Gravity, Electrostatic 
and Controlaire Separators 


1889 Conrany 


Contractors and Builders 
189 SOUTHWESTERN 
PAPER COMPANY 
“Everything in Paper” 


1892 —_— 


Lithographers and Printers 


ORIENTAL LAUNDRY 


189 COMPANY 


Finer Laundering, Sanitone 


Cleaning and Fur Storage 
GRAY & GRAHAM 


189 COMPANY 


Designers of Men's Fine Clothes 








Opening up of Oak Lawn for residential development 
shortly after the turn of the century is pictured in this early 
Dallas photograph from the files of Charles M. Bolanz, 
present head of the real estate firm which was founded 
originally as Murphy & Bolanz but is now known as Bolanz 
& Bolanz. Charles F. Bolanz, pioneer real estate developer 
and founder and original partner of Murphy & Bolanz, is 
shown in the left foreground. The picture was made of a 
scene some distance north of the present intersection of 
Oak Lawn and Lemmon, showing a cornfield in the back- 
ground extending toward Preston Road. Since 1874, the 
Bolanz organization has had a part in developing almost 
every major subdivision in Dallas and Oak Cliff. 


Established Established 
189 BRIGGS-WEAVER 189 LANG'S FINE 
MACHINERY CO. FLOWERS 
Industrial Machinery and The Southwest's Foremost Florists 


Decorators, Nursery Landscape 
Service 


LBSG§ tre practorians 


Life Insurance Service 


HAVERTY FURNI- 
TURE CO. 


Supplies 
SHUTTLES BROS. & 


189 LEWIS, Inc. 


Wholesale Jewelers 

Serving the Southwest for 49 

Years 189 
ANDERSON 


Furniture 
AUSTIN BROS. 
189 FURNITURE CO. 190 STEEL COMPANY 
Dallas’ Oldest Furniture Store 


Steel for Structures of Every Kind 
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The Southwestern Medical Foundation offers many opportunit 
memorializing your loved ones . : 
perpetuate a name forever. t 
r 
eritage of Better Hea 
ge of Better Health 
st heritage we can bestow on future generations is that of better health. .’. 
nt that can be die through your bequest to Southwestern Medical Foundation .. . provid- 
7 ing Southwestei#Medical College with additional means of equipment for the highest 
ed type of magical ‘fucation . .. scientific research .. . improving public health... all the 
7 co-ordinated actiigfties that go to make up a great Medical College devoted to the good 
is of humanity ...4 growing...ever expanding its sphere of influence to serve not 
of only those states of % ¢ Southwest ... Texas, New Mexico, Oklahoma, Arkansas and 
a Louisiana... but the" 2 ire nation. 
st j 4 Dr. E. H. Cary 
President 
Karu HosiitzELie Bric. GEN. W. LEE Hart (R), M.D. 
Chairman, Ex. Comm. Dean of Medical College 












FRED M. LANGE 
Vice-President and Manage 
SOUTHWESTERN MEDI¢ 


VZ fy 
2211 Oak Lawn Ave D4 t.— 


Clip Coupon and 
Send in for 


Further Information 


























SOUTHWESTERN MEDICAL FOUNDATION 


THIS SPACE SPONSORED BY HEXTER TITLE & ABSTRACT CO. 
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TELEPHONE C-5721 


Photographs. 


1717, Commerce Dallas 











Business Broker 


REAL ESTATE 


AND 


Business Property 


R. R. McCAULEY 


REALTOR 
Phones C-2720—C-2934 
1618 BRYAN DALLAS 

















EYE GLASSES 


|) 


1927 Main Street Store 
OPEN SUNDAYS TILL 1 P.M. 


MAIN 


OPTICAL CO. 


1927 Main Street 
5401 East Grand Avenue 
2002 Greenville Avenue 
336 West Jefferson 
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ROBERT D. GOODWIN, ARCHITECT .. 45 
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WYATT C. HEDRICK, ARCHITECT 8 & ENGINEER 59 
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“THANK GOODNESS! 
THERE’S NO RISE 

IN THE COST OF MY 
LONE STAR GAS SERVICE”* 


*The cost of Lone Star Gas Service is even cheaper now than before 
war—da record in spite of increased taxes and operating costs. 








The Only Down-town Dallas Drive-in Bank — 
Deposit Service _ 


@The purpose of the down-town drive-in 
deposit service is to give quick, convenient 
service for business houses or individuals in 
business located beyond walking distance 
from the bank, on days when deposits are 
the only banking service required. Checks 
are not cashed at the Drive-in windows, be- 
cause signature cards and balances are not 
available. 














itoan west on Commerce 
Street almost to Ervay. At the 
Mercantile Bank Building, turn 
right at the first entrance, plain- 
ly marked, “Deposit Entrance.” 


Drive straight ahead to De- 
posit Window, where the teller 
on duty will push out deposit 
drawer, into which you drop 
your bank book and deposit. 
The deposit is entered in your 
pass book, while you sit in your car. After this convenient 
“Arm Chair Banking” is completed, without backing or 
turning around you drive straight ahead through this 30- 
story building to Main Street. 


This service is only for business firms, or for individuals 
in business. It is not available to individual personal check- 


ing accounts. 


MERCANTILE 
NATIONAL BANK 


Resources Over $150,000,000 





























MEMBER FEDERAL DEPOSIT INSURANCE CORPORATION 








